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The Laguna Beach Independent is the only local 
newspaper exclusively focused on Laguna, and 
is the paper of choice for the community. No 
other paper offers more in-depth coverage on 
the people, issues and events in this dynamic 

and unique community. Every Friday, 15,200 
copies are delivered to homes and businesses 
in Laguna, offering advertisers an outstanding 
opportunity to reach and blanket this market 
with one efficient buy.  
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UNSURPASSED COVERAGE OF LAGUNA BEACH

• 15,200  COPIES PER WEEK

• 38,000+ READERS

•	BLANKET COVERAGE OF HOMES IN LAGUNA 
	 BEACH, INCLUDING KEY COMMUNITIES SUCH AS:

• Three Arch Bay 	 • Lagunita

• Emerald Bay	 • Irvine Cove

• Laguna Beach Village	 • Cliff Drive

• Top of the World

 
• �BULK DISTRIBUTION TO MORE THAN 100  

BUSINESSES AND HIGH-VISIBILITY 
LOCATIONS, INCLUDING:

• Restaurants	 • Real estate offices

• Doctor’s offices	 • Retail shopping areas

CIRCULATION AND DISTRIBUTION

ADVERTISING OPPORTUNITIES & BENEFITS
• 15,200 copies – more than 38,000 readers/issue

• Blanket coverage of homes in Laguna Beach

�• Reaches more residents and business owners than any other paper

�• All display ads are in FULL COLOR – no other paper can offer this benefit!

�• Tabloid format maximizes readership and advertiser visibility

�• Advertisers are included in our digital edition, with links directly to websites 
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2016 Rates Advertising Rates			 

Full Page	 $965 	 $815 	 $695 	 $590 

2/3-PAGE	 $770 	 $660 	 $550 	 $470 

1/2-PAGE	 $635 	 $535 	 $440 	 $380 

1/4-PAGE	 $330 	 $285 	 $240 	 $200 

1/8-PAGE	 $185 	 $150 	 $130 	 $110 

				  

Front Page Strip	 $525	 $500	 $475	 $450

Section Strip	 $250	 $225	 $200	 $175

				  

Business Card	 $80	 $70	 $60	 $50

Classified	 $40	 $35	 $30	 $25
	 			 

Shared frequency for advertising in the Laguna Beach Independent and the Newport Beach Independent.  
Prices for inserts, wraps or other provided upon request. 

COMBO
Advertise in both papers and receive an additional 5% discount off of earned frequencies. 
 
NOTES
• All rates are net per insertion
• Guaranteed placement add 10%
• Early pay discount of 2% if publisher is paid in advance  of sale date
• First-time advertisers must prepay for their first ad
• Basic typesetting and ad layout is included. Creative ad design will be billed $75 per hour 

CONTRACT INFORMATION 
• A contract is required to secure frequency discounts.
• Cancellations must be received in writing one week prior to space reservation deadline. 
• If fewer insertions are run than contracted for, the advertiser agrees to pay the difference between rates paid and rates earned.
• Publisher shall not be liable for damages as a result of an advertisement failing to be published.
• Positioning of the ad is at the discretion of the publisher, except when advertisers pay for preferred position and/or are 
  promised a specific position in writing. 

DEADLINES
• Space must be reserved by noon Tuesday
• Camera-ready materials due noon Wednesday

SIZE	 OPEN	 13x	 26x	 52x

SIZE	 OPEN	 13x	 26x	 52x

SIZE	 OPEN	 13x	 26x	 52x
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ADVERTISING SPECIFICATIONS
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PRE-PRESS GUIDELINES: Laguna Beach Independent is a 
Macintosh-format Computer-to-Plate (CTP) environment, and 
Adobe InDesign are the primary page layout programs. Print-ready 
PDF and InDesign documents are the preferred material formats. 
All files will pass through a preflight operation to confirm that all 
elements are present and correct. If there are problems, we will 
contact you and work to resolve them (with applicable charges). To 
minimize problems, please read and follow the guidelines below.

DIGITAL FILE REQUIREMENTS: We accept the following digital 
file formats: PDF, TIFF, or JPEG images. High-resolution files of at 
least 180 dpi are required. Please package or collect all support files 
including fonts. Convert all PMS spot colors used in any application 
to CMYK.

IMAGES: All images must be submitted (grayscale or CMYK) 
as native Photoshop psd, EPS, JPEG, or TIFF at 180 dpi. Images 
supplied at lower resolution will result in an inferior print quality 
that will not be the publisher’s responsibility. Any images supplied 
as RGB, index, lab or containing color profiles will be converted to 
CMYK, which may result in an undesirable color shift. We cannot 
be responsible for files supplied in formats other than CMYK. 
Scaling, rotating or other image manipulation must be done prior to 
placement in the page layout program.

PDF FILES: Print ready PDF files are acceptable only if they meet 
size, color and resolution requirements as detailed in the Images 
section above.

DELIVERY INFORMATION: Submitting your ads can be done in 
any one of three following ways:

1. Mail/Overnight Delivery 
2. Via Our FTP site 
3. Email (Not to exceed 5MB in size) 
by mail or overnight delivery, please send your ad (please 
include a suitable content proof) to Ad Coordinator LBindy 250 
Broadway St., Laguna Beach, CA 92651 Please check with your 

Ad Coordinator to receive prior approval before sending your ad 
via email. The Ad Coordinator will provide you the proper email 
address. Proofs are still required for electronically submitted 
ads (see Proof Policy above for requirements). A file (JPG) can 
also be supplied as a content proof, but must be clearly labeled 
as such. FTP (File Transfer Protocol)  Firebrand Media LLC 
maintains an FTP site to support advertisers in the quick and 
easy electronic delivery of digital ad files. FTP is a simple way to 
transmit large files over the internet. However, content proofs are 
still required for electronically submitted.

PROOF POLICY: Content Proofs * A content proof is required for 
all ads.  A content proof can be provided as either a hardcopy print 
or a low resolution JPEG file. A JPEG content proof file should be 
clearly labeled “Proof” to differentiate it from the high-resolution 
ad file. For instructions on creating a JPEG, click here. * All content 
proofs must be generated at 100% and include crop marks.

AD SUBMISSION: Please send or email materials and direct 
questions to the following:

Laguna Beach Independent c/o Firebrand Media, LLC 
Attn: Tina Leydecker 
250 Broadway St., Laguna Beach, CA 92651 
Phone: 949-715-4100  Fax: 949-715-4106 
tina@firebrandmediainc.com

CONTACT INFORMATION:

ART QUESTIONS
Contact art dept. with any artwork questions:  
artdept@firebrandmediainc.com

LOG ON CREDENTIALS:
Please contact tina@firebrandmediainc.com  
for FTP upload info.
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“Our Town-Our Paper” 

IN ADDITION TO LAGUNA BEACH INDEPENDENT, FIREBRAND MEDIA PUBLISHES  
A WIDE PORTFOLIO OF PRINT AND DIGITAL MEDIA, INCLUDING:

For more information, contact your Firebrand Media representative  
or Steve Zepezauer, CEO & Editorial Director  

(steve@firebrandmediainc.com).  
Visit us online at firebrandmediainc.com

LUXURY HOTEL PUBLICATIONS

REGIONAL LIFESTYLE PUBLICATIONS
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By Tim J. Randall | NB Indy
The City of Newport Beach Water Dis-

trict continued struggling to meet the higher 
28 percent benchmark placed on it by the 
State Water Board. “Hitting that 28 percent 
is tougher than some of the surround-
ing districts that are at 20 and 24 percent,” 
said George Murdoch, the city’s municipal 
operations director. “We are going to keep 
moving forward to hit the goals. There are a 
lot of initiatives happening.”

September however, proved to be a good 
conservation month for both Laguna Beach 
water districts, with South Coast Water 
District and Laguna Beach County Water 
District exceeding their target mandates of 
24 percent, at 30 percent and 24.5 percent 
respectively as compared to Sept. 2013 
figures.

Andy Brunhart, general manager of the 
South Coast Water District, which serves 
South Laguna and neighboring cities, 
indicated that “our multi-faceted approach 
has been successful, with our customers 
demonstrating excellent awareness and 
conservation,” he said.

Those efforts have included expanded 
customer communication outreach, part-
nering with high volume water users on 
integrating recycled water and utilization of 
the district’s Targeting Conservation Grant 
Program, which “encourage customers to 
convert to efficient toilets, weather-based 
irrigation controllers, efficient sprinkler 
nozzles, and Turf removal,” said Brunhart.

At Laguna Beach County Water District, 
the General Manager, Renae Hinchey was 
equally pleased with the September findings, 
noting in a press release that: “Thanks to our 
customers’ efforts to reduce outdoor water 
use, we were able to meet our reduction goal 
for September. As we move into the cooler 
months, however, continued effort is needed 

Artists rendering of the renovated Lido Marina Village, which is scheduled to reopen in early 2016. See story on page 4 for details.

By Sara Hall | NB Indy 
Newport Beach celebrated a special 

anniversary last week: 25 years as a sister 
city to Antibs, France. 

The anniversary celebrates the “city-
to-city and people-to-people relation-
ship” with Antibes, City Manager Dave 
Kiff wrote in the Oct. 27 council meeting 
Insider’s Guide.

“We send our best wishes for 25 more 
years of close ties between our people,” 
said Mayor Ed Selich. 

A delegation of 18 people from 
Antibes visited Newport Beach  between 
Oct. 26 to 31. Among the week’s activi-
ties, the group attended last week’s City 
Council meeting, where Selich read a 
proclamation recognizing and honoring 

By Richard Simon | NB Indy
Are you ready for El Nino? 
The city of Newport Beach is prepared 

for whatever size El Nino that mother 
nature brings, but as important as it is 
for the city to anticipate possible floods, 
landslides, erosion, overtopping of the 
islands, tree and branch falls, blowing 
sand, ponding and hydroplaning, as well 
as staff and equipment needs, Public 
Works Director David Webb feels that 
getting the message out to the city’s resi-
dents asking that they perform their own 
advanced preparation and safety review 
is as critical to planning as anything that 
the city can do.   

Should El Nino downpours gift New-
port and the Southland with abundance 
of badly needed rains, Webb warns that 
it probably won’t mean the end of our 
drought, and that all residents should 

“keep conserving water.”   
Much of the hoped-for rains will be-

come rapid runoff, “which might fill the 
reservoirs, but may do little for the water 
table,” Webb said. 

Southern California depends on copi-
ous Sierra snowfall that melts gradually 
throughout Spring, Summer and Fall, 
and in the process replenishes the state’s 
water supplies. 

“An El Nino is a warming of the ocean 
surface or above average sea surface tem-
peratures in the tropical Pacific Ocean 
plus easterly winds that weaken or turn 
westerly,” Webb explained in a recent 
presentation to the city council.  

With El Nino conditions now present, 
“there’s a greater than 95 percent chance 
that the phenomenon will last through 
the winter into 2016, and about an 85 
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» Montage Magazine: The in-room publication for Montage Hotels & Resorts
» Bespoke Concierge Magazine: A regional luxury travel publication distributed at the top hotel    	
   concierge desks in major cities
» Sea Island Life Magazine: The official publication for Sea Island Resort and residences
» Loews Magazine: The in-room publication  for Loews Hotels & Resorts
» Laguna Beach Magazine: An award-winning city publication for Laguna Beach, California
» Newport Beach Magazine: An award-winning city publication for Newport Beach, California
» OCinSite.com: A coastal Orange County lifestyle portal
» Laguna Beach Independent: The weekly newspaper of choice for Laguna Beach
» Newport Beach Independent: The weekly newspaper of choice for Newport Beach
» Coastal Real Estate Guide: Reaches more than 80,000 affluent readers in Laguna and Newport


