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ABOUT SALAMANDER HOTELS & RESORTS
Salamander Hotels & Resorts is an independent,  
luxury brand that creates exceptional and authentic 
experiences at each of its relaxing escapes and  
retreats in Virginia and Florida, led by the flagship  
equestrian-inspired Salamander Resort & Spa— 
recognized in 2014 by Condé Nast Traveler as one of  
the Top 10 Resorts in the South and by Travel + Leisure 
as one of the World’s Greatest Hotels.

Sheila C. Johnson, founder and CEO of this growing 
portfolio, leads Salamander Hotels & Resorts with an 
exacting vision of excellence, bringing a refreshingly caring, thoughtful and personalized  
approach to hospitality.

A successful entrepreneur and impassioned philanthropist, Ms. Johnson is Vice Chairman of  
Monumental Sports & Entertainment and is the only African-American woman to have ownership in 
three professional sports teams: the NBA’s Washington Wizards, the NHL’s Washington Capitals, and 
the WNBA’s Washington Mystics, for which she serves as President and Managing Partner. She also 
serves on the Executive Committee of the United States Golf Association, on the Board of Governors 
of Parsons The New School for Design in New York, and is a member of the Leadership Council at 
Harvard Kennedy School’s Center for Public Leadership.

THE SALAMANDER NAME
The Salamander name comes from the story of Bruce Sundlun, an American war hero, politician 

and previous owner of the property where the Salamander Resort & Spa now stands. As a bomber 
pilot in World War II, Sundlun’s plane was shot down over Nazi-occupied Belgium. For months, he 
evaded capture and eventually worked with the French Resistance. They gave him the code name 
“Salamander” after the amphibian that can mythically walk through fire and come out alive.

When Ms. Johnson heard the meaning of “salamander” she fell in love with it and what it meant.  
In addition to finding Sundlun’s story inspiring, Ms. Johnson discovered that for centuries the  
salamander has symbolized strength, courage and fortitude -- traits with which she has identified 
throughout her personal and business life. Sundlun granted permission for the name “Salamander 
Farm” to be restored to the estate and Ms. Johnson continues to expand the use of “Salamander”  
in her businesses.
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HendersOn BeacH resOrt
destin, FlOrida
• 171-room resort fronting nearly 1.5 miles  
   of white powdery sand with sweeping  
   views of the gulf of mexico and pristine  
   dunes
• Adjacent to the 208-acre, environmentally  
   protected henderson Beach nature  

   preserve, which offers guests both a sense of privacy and a plethora of activities
• Destination spa with 11 spacious treatment rooms and extensive  
    water features 
• An elevated culinary environment featuring gulf-to-table seafood traditions  
   and healthy fare, a signature restaurant with display kitchen, and a striking  
   octagonal-shaped bar featuring freshly prepared sushi

innisBrOOk resOrt
tampa Bay, FlOrida
• 609 spacious guest rooms and suites  
   nestled on 900 acres of rolling hills  
   and 70 acres of lakes on the west  
   coast of central florida
• four championship golf courses and  
   host to the annual PgA Tour Valspar  
   championship Presented by BB&T

• A sparkling new 18,000 square-foot spa, salon and fitness center complete  
   with a meditation labyrinth
• The resort includes 11 immaculate clay tennis courts, six swimming pools,  
   including the Loch ness monster Pool with water slides, and 60 acres of lakes  
   for fishing

reuniOn resOrt
OrlandO, FlOrida
• 360 resort accommodations including 
luxury condominiums, private villas and 
vacation homes surrounded by 2,300  
acres of lush landscape as well as a  
nature preserve
• Only location in the united States with 

golf courses designed by the golf greats Jack nicklaus, Arnold Palmer and Tom Watson
• full service luxury boutique spa, multiple pools including a water park and  
   1,000 foot lazy river
• Spectacular dining options including the hip Eleven restaurant featuring a  
   rooftop pool and nightly views of the fireworks from nearby Walt Disney World

HammOck BeacH resOrt
palm cOast, FlOrida
• 320 accommodations, including an  
   intimate oceanfront lodge and array of  
   spacious villas and suites located in  
   an oceanfront 12-story tower.
• Two championship golf courses that  
   have been host to PgA Tour events

• marina with docking slips, and charter services
• fantasy Waterpark with slide and lazy river
• Oceanfront resort restaurants, sushi bar and cigar bar

salamander resOrt & spa
middleBurg, Virginia
• 168 luxurious rooms and suites set on 340 acres in the foothills of the  
    Blue Ridge mountains  
• Virginia Piedmont-inspired dining, a dedicated state-of-the-art cooking  
    studio and wine bar  
• A luxury spa with 14 deluxe treatment rooms and a secluded spa  
    courtyard with infinity edge pool, fire pit, whirlpool and private cabanas
• A full-service equestrian center with 22 stalls, riding arena, scenic trails, and  
    traditional as well as unique equestrian programming

nOpsi HOtel 
new Orleans, lOuisiana
• 1920s-era building re-imagined as a  
   217-room hotel featuring 76 suites.
• Dynamic rooftop pool and café will offer a  
   year-round hotspot for hotel guests,  
   visitors and locals to enjoy the city’s skyline.
• Regionally inspired dining at the hotel’s  
   restaurant, Public Service.

• 10,000 square feet of architecturally significant indoor and outdoor meeting  
    space, including the ballroom with huge arched windows and soaring  
    30-feet ceiling.

HOtel Bennett  
(opening fall 2017)
cHarlestOn, 
sOutH carOlina
• 179 luxurious guestrooms and suites  
   prominently located on marion Square.
• hotel features include a rooftop pool  
   with cabanas and bar, a luxury spa, and a  
   french patisserie.
• Signature restaurant with stunning views 

of charleston’s famed park, and a stylish bar and lounge.
• Exclusive concierge club for guests who desire the most personalized  
   charleston experience.
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EDITORIAL
OVERVIEW 
Readers of Salamander Magazine expect the best. They stay  
at Salamander Hotels & Resorts because they appreciate  
the finer things in life and they want to create memorable 
experiences.

Salamander Magazine reflects the interests and passions 
of this highly affluent and sophisticated demographic with 
compelling content that supports the ideals of the Salamander 
brand image.

IN EACH ISSUE
Each issue inspires travelers with an emphasis on authentic  
and unique experiences, fine dining and wine, exceptional  
golf, world-class spa, sophisticated style and shopping,  
family, and relevant information for both the leisure and  
business traveler, including:

•   Profiles & Features

•   Travel 

•   Food & Drink

•   Arts & Culture

•   Outdoor Lifestyle: Equestrian Sports / Golf / Tennis

•   Nature / Health & Wellness / Spa

•   Fashion & Style

•   Luxury Goods

CIRCULATION & 
DISTRIBUTION
Salamander Magazine is distributed in every suite and guest room at 
all seven Salamander Resort properties — more than 2,016 rooms. 

salamander resOrt & spa: middleBurg, Va

innisBrOOk resOrt: tampa Bay, Fl

HammOck BeacH resOrt: palm cOast, Fl

reuniOn resOrt: OrlandO, Fl

HendersOn BeacH resOrt: destin, Fl

HOtel Bennett: cHarlestOn, sc

nOpsi HOtel: new Orleans, la

•   30,000 Printed Copies 

•   135,000 Readers Per Issue 

This is an exceptional opportunity to reach and influence an  
exclusive, elite and affluent audience, 365 days per year.

ADDITIONAL DISTRIBUTION:
•   Direct mail to top guests

•   Hotel outlets (spas, golf club houses)

•   Through corporate partners

•   Select retail outlets & advertising partners
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OUR READERS 
The majority of Salamander Hotels & Resorts guests and magazine readers are wealthy travelers who live and work in the largest urban 
centers in U.S. These mid-30s to mid-50s households are highly educated—being 2.5x more likely to have completed graduate school—
and enjoy the good life of luxury homes and autos, destination travel, entertainment, investment portfolios and high-end leisure activities.

Whether it’s the elite equestrian rider, the golf enthusiast or the spa retreat guest, our readers are those who enjoy the approachable luxury 
of the Salamander Hotels & Resorts—from Horse & Wine Country in Middleburg, Virginia to the grand golf resorts of Florida.  

Our readers busy lives make Internet shopping a necessity, rather than a preference, and they are serious and savvy investors, buyers of 
luxury automobiles, gourmet food enthusiasts and wine aficionados. Our diverse audience includes Hispanic, African-American and a  
majority of Caucasians, but also indexes at more than 2x the national average for Asians.

•   aVg net wOrtH $2mil+

•   aVg HOme Value $500k+

•   78% married

•   68% cOllege graduate

SHOPPING 
INTERESTS

Trader Joe’s

Nordstrom

Ann Taylor

Crate & Barrel

Independent Jewelry Stores

MEDIA 
INTERESTS
Bloomberg Television

The New York Times

Travel + Leisure

Bon Appetit & Sunset

Architectural Digest

LEISURE 
INTERESTS
Live Theater & Opera

Art Galleries

Business Clubs

Charitable Organizations

Golf & Outdoor Activities

“Affluent investors  
are heavy  

print readers”
- IPSOS AFFLUENT SURVEY USA, 2015

“Print readers are  
top spenders on  
home remodeling  
and decorating”

- IPSOS AFFLUENT SURVEY USA, 2015

“A man who stops  
advertising to save  

money, is like a man 
who stops a clock  

to save time.”
- HENRY FORD

Source: Data provided from a third-party study conducted by Acxiom comparing PeronsicX audience segments to Salamander’s guest database.
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RATES AND DEADLINES
salamander magazine

2019 RATES
size  1X  

FULL PAGE  $5,000  

HALF PAGE  $2,800 

OPENING SPREAD (2pgs)  $9,600  

PRE-TABLE OF CONTENTS SPREAD (2pgs)  $8,000  

COVER 4 (BACK)*  $5,000  

COVER 3 (INSIDE BACK)  $4,500  

Add 10% premium for all pre-TOC positions. All rates are net rates per issue. 

* Back covers are sold per market

PUBLICATION & CLOSING DATES:
salamander magazine is puBlisHed annually

issue space clOse materials clOse in rOOm / in market

2019 Dec. 5, 2018 Dec. 14, 2018 Jan. 18, 2019

For additional information, contact your Salamander Magazine representative or:

carrie robles/publisher
ph. 305.431.5409 
carrie@firebrandmediainc.com

|  THE MAGAZINE
alamander

WELLNESS 
TRAVEL

Trips for Your 
Well-Being

BIG EASY 
ARCHITECTURE
A Look at Historic 

New Orleans

THE RENAISSANCE 
WOMAN

Inside the Mind of 
Sheila Johnson

TAKE YOUR 
BEST SHOT
9 of Florida’s 

Toughest Golf Holes

SAL1_Cover3.indd   1 12/28/16   11:38 AM

SALAMANDER MAGAZINE IS PUBLISHED BY FIREBRAND MEDIA LLC IN PARTNERSHIP WITH SALAMANDER HOTELS & RESORTS

|  THE MAGAZINE
alamander

LIGHTS, 
CAMERA, ACTION

The making of the 
Middleburg Film Festival 

48 HOURS IN 
CHARLESTON
Food, history and 

the great outdoors

JUST FORE 
GOLFERS

Specialty spa 
treatments for players

DISCOVER
LOCAL FLAVOR

Culinary experiences 
that inspire travel

NEW
IN

NOLA
NOPSI HOTEL 
REIMAGINES 
A HISTORIC 
BUILDING

SAL2_Cover_FINAL.indd   1 2/16/18   12:21 PM



580 BROADWAY, STE.301  |  LAgunA BEAch, cA 92651  |  949.715.4100  |  fiREBRAnDmEDiAinc.cOm

ADVERTISING SPECIFICATIONS
This publication prints computer-to-plate. 

Printing   
Web offset  
Binding   
Perfect bound 
Trim Size   
10” width x 12” depth  
Line Screen / Density   
150 line / 300% maximum density 

ad dimensions: All live matter must be at least 0.25 (1/4”) from the 

trim and a minimum of 0.125 (1/8”) bleed added to all sides.

nOte: All live matter must be at least 1/4” from the TRIM of the 

magazine. The bleed size listed above is the page trim size with 1/8” 

minimum bleed added to all sides. It is not the trim size. Make sure 

that copy does not run into the gutter on two-page spread ads.

prepress guidelines: Salamander Magazine is a Macintosh format 

Computer to Plate (CTP) environment, AdobeInDesign is the primary 

page layout program used. PDF/X1-a and Macintosh formatted InDe-

sign documents are the preferred material formats. Your files will pass 

through a preflight operation to confirm all elements are present and 

correct. If there are problems, we will contact you and work to resolve 

them (with applicable charges). To minimize problems, please read 

and follow the guidelines below.

digital file requirements: We accept the following native file for-

mats: Adobe InDesign (preferred) *Adobe Photoshop and *Adobe 

Illustrator. You must package or collect all support files including 

fonts. Do not apply style attributes to fonts. Use only standard Adobe 

fonts in PC-created documents. Convert all PMS spot colors used in 

any application to CMYK.

images: All images must be submitted (grayscale or CMYK) as native 

Photoshop PSD, EPS or TIF at 300 dpi. (Images supplied at lower reso-

lution will result in an inferior print quality that will not be the publisher’s 

responsibility.) Any images supplied as RGB, index, lab or containing 

color profiles will be converted to CMYK, which may result in an unde-

sirable color shift. We can’t be responsible for files supplied in formats 

other than CMYK. Scaling, rotating or other image manipulation must 

be done prior to placement in the page layout program.

pdFs: PDF x1a files are acceptable only if they meet size, color and 

resolution requirements as detailed in the Images section above.

proofs: For color-sensitive materials, a proof created to SWOP speci-

fications is required. Ink jet and laser prints are acceptable for content 

only. We will not be responsible for color shifts on press if no approved 

color proof has been supplied.

Ftp site information email or call: 

tina@firebrandmediainc.com, 949-715-4100

ad suBmissiOn: Please send or email materials and direct  

questions to the following:

Salamander Magazine c/o Firebrand Media, LLC 

Attn: Tina Leydecker 

580 Broadway St. #301,  Laguna Beach, CA 92651 

Phone: 949-715-4100  

Fax: 949-715-4106 

tina@firebrandmediainc.com

SPreaD
TRIM:  
20” X 12”
BLEED:  
20.25” X 12.25”
LIVE AREA:  
19.5” X 11.5”

1/2 Page
TRIM:
9.5” X 5.625”

LIVE AREA:
9.5” X 5.625”

1/4 Page
TRIM:
4.75” X 5.625”

LIVE AREA:
4.75” X 5.625”

fuLL Page
TRIM: 
10” X 12”
BLEED: 
10.25” X 12.25”
LIVE AREA:
9.5” X 11.5”
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u Montage Magazine: The international in-room publication for  
      Montage Hotels & Resorts

u Omni Escapes Magazine: The in-room print publication and digital  
      blogging for 60+ Omni Hotels & Resorts nationwide

u Newport Beach Country Club Magazine: Official NBCC magazine for  
      members and guests.

u Sea Island Life Magazine: In-room print magazine publishers for the  
      iconic Sea Island Resort 

u Bespoke Concierge Magazine: Regional luxury travel publication  
      in top hotel rooms and concierge desks in major US cities

u Laguna Beach & Newport Beach Magazines: Award-winning city  
      publications for Laguna Beach, CA & Newport Beach, CA

u Pacific Coast Magazine: 100,000+ circulation regional publication  
      celebrating the iconic California lifestyle and culture

u OCinSite.com: A coastal Orange County lifestyle portal

u Laguna Beach  & Newport Beach Independents: The weekly newspapers  
      of choice for Laguna Beach, CA & Newport Beach, CA

u Coastal Real Estate Guide: Weekly guide reaching more  
      than 180,000 affluent readers in select Orange County  
      coastal neighborhoods

FireBrand pOrtFOliO

LIFE, WELL LIVED

SPRING 2018

THE ROAD 
TO HANA
A ONE-DAY, OFF-THE-GRID 

EXPERIENCE NEAR
MONTAGE KAPALUA BAY

D A Y  T R I P :

FC_Montage24.indd   1

3/8/18   1:29 PM
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Skimboard Champs 
Make Waves at 
Aliso Beach
By LB Indy Staff

The 42nd Annual The Vic Skim-
boarding World Championships 
took place at Aliso Beach this past 
weekend, with some locals earning 
top marks. 

Blair Conklin, of Laguna Beach, 
came out victorious for a second 
year in a row in the Pro Men divi-
sion. 

Amber Torrealba, a Florida native 
now based in Laguna, won the Pro 
Women division. 

Amanda Fierro, of New Jersey, 
claimed the Amateur Women title.

Below are the rest of weekend’s 
winners in each age group:

8-under: Paul Carey
9-11: Keanu Mir-Scaer
12-14: Jude Young
15-17: Zack Henderson
18-21: Timmy Vitella
22-24: Matthew Hammond
25-29: Daniel Norris
30-39: John Salinas
40-up: Keith Peery

To view the full list of results, 
visit www.thevic.victoriaskimboards.
com/2018-heats/.  

SCHOOL CALENDAR, page 30
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Pro division champion Blair Conklin, of Laguna Beach, rides a wave during the 42nd Annual The Vic Skimboarding World Cham-
pionships at Aliso Beach. 

LBUSD 
Candidate 
Hospitalized 
after Rollover
By Allison Jarrell | LB Indy

Laguna resident Mark Nelson, who 
recently announced his campaign for 
Laguna Beach Unifi ed School District, 
is in the hospital following a vehicle 
rollover collision that closed all lanes 
of Coast Highway in downtown Lagu-
na last Friday, Aug. 17.
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CUSTOM HOMES
ROOM ADDITIONS

REMODELS

- Eliminate the bullet points in front of the middle 
section
- Make the right hand side contact information a 
bit balanced with the left hand side logo 
    - space it to take up the entire height of the 
banner, move the email address (longest number 
of characters) to the bottom
    - maybe change the font to balance it

COUNTY LAWSUIT, page 30

By Amy Orr | LB Indy
Laguna Beach High School leader-

ship students were the accidental stars 
of the Aug. 21 Laguna Beach Unifi ed 
School District board meeting. One 
after another, the young scholars voiced 
their support for revising the district’s 
calendar. 

Ironically, the students did not intend 
to speak about the controversial issue. 
They came to present other business 
to the board, but stayed to listen and 
eventually joined the discussion.

In a room full of residents divided 
by the topic, the teens delivered a clear, 

Students Voice 
Support for 
Early Start

Laguna Sues 
County Over 
Great Park 
Development
By Daniel Langhorne, 
Special to the Independent

Laguna Beach has sued the County 
of Orange and a Los Angeles-based real 
estate group to block the development 
of more than 100 acres south of the 
Orange County Great Park.

Attorneys representing the city wrote 

PCH ROLLOVER, page 24
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 Jokes, Jabs, and Hot 

Topics at First Council 

Candidate Forum
CdM ‘Fibrary’ 
is On Budget, 

Ahead of 
Schedule By Sara Hall | NB Indy

The fi rst Newport Beach City 

Council candidate forum of the 

year featured a range of topics, both 

agreement and disagreement between 

candidates, and a few jokes and jabs.

About 100 people attended the 

Newport Beach Chamber of Com-

merce “Meet the Candidates” forum 

on Thursday morning. Orange 

County Business Council CEO Lucy 

Dunn moderated the event.

The 2018 candidates attended (in-

cumbents listed fi rst): Diane Dixon 

and Mike Glenn, running for District 

1; Marshall “Duffy” Duffi eld and Tim 

Stoaks, in District 3; Kevin Muldoon 

and Roy Englebrecht, in District 4; 

and Scott Peotter and Joy Brenner, in 

District 6. 

District 1 covers Balboa Peninsula 

and West Newport; District 3 in-

cludes area around Castaways, Dover 

Shores, and up the bay to Santa Ana 

Heights; District 4 covers Eastbluff, 

One Ford Road, Bonita Canyon, and 

Baypointe; and District 6 includes 

Corona del Mar, Cameo Shores, and 

Pelican Hill.

The forum included one-minute 

introductions, a lightning round of a 

series of support/oppose (or thumbs 

up/thumbs down) questions, several 

quick answers on hot topics, and 

concluding remarks.

A lot of the comments from the 

challengers focused on the need 

to change the current direction of 

Council. 

“I love this city, but I think it’s go-

ing in the wrong direction,” Stoaks 

said. 
 Brenner echoed the sentiment that 

By Sara Hall | NB Indy

The much-anticipated Corona del 

Mar library and fi re station combo 

project is on budget and slightly ahead 

of schedule, offi cials confi rmed this 

week. 
The Board of Library Trustees heard 

an update Monday on the CdM proj-

ect, dubbed the “fi brary.”

The project is currently running 

about one week ahead of schedule, 

Public Works Senior Civil Engineer 

Peter Tauscher reported. 

Although it’s slightly ahead of 

schedule now, city offi cials are still 

anticipating completion of the project 

in June 2019, Tauscher explained in an 

email this week.

“We are on time and budget,” 
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The 2018 Newport Beach City Council candidates (left to right) Scott Peotter, Joy Brenner, Roy Englebrecht, Kevin Muldoon, Tim Stoaks, 

Marshall “Duffy” Duffi eld, Diane Dixon and Mike Glenn, at the fi rst forum of the campaign season, hosted by the NB Chamber of Commerce.
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202 Park Avenue

Laguna Beach, CA 

949.715.4581

Corner of Forest Ave and PCH - downtown Laguna
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Newport Beach and Laguna Beach

Police Warn 
of Recent 

Residential 
Burglaries

Newport Beach Police Department 

shared several alerts this week about 

three separate residential burglaries in 

Harbor View Hills, Big Canyon, and 

Santa Ana Heights.

In the most recent incident, which 

occurred in the 2700 block of Windover 

Dr., on Wednesday between 6:15 and 

8:20 p.m., the suspect was seen. Police 

described him as a male wearing dark 

baggy clothing in a white Kia Soul with 

no license plates.

The victims were out for the evening 

and the suspect entered through an 

unlocked rear sliding glass door and 

ransacked the master bedroom. 

On Tuesday, police sent out two mes-

sages about other residential burglaries, 

one in the 2300 block of Azure Ave. 

on Saturday, and another earlier in the 

month on Cherry Hills Lane.

In the Saturday incident the suspect 

again entered through an unlocked rear 

door while the homeowner was out.
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ACTIVITIES THEN AND NOW
ISLAND TRADITIONS AND NEW ADDITIONS

SIPPING ON TIME
STORIES BEHIND CLASSIC COCKTAILS

SETTING THE COURSE
THE GOLF GREATS WHO CREATED SEASIDE

celebrating 
THE PAST, PRESENT  

AND FUTURE OF  
SEA ISLAND

SPRING/SUMMER 2018
SEA Island LIFE
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LAGUNA BEACH & NEWPORT BEACH COMMUNITIES

FEATURED PROPERTY: LAGUNA BEACHCrafted with Care, Whimsical Home Features Creative Spaces

Offering Price: $3,745,000Address: 920 Skyline Drive, Laguna Beach, www.920Skyline.comAgents info: Ray McAfoose, Coldwell Banker Residential Brokerage, 949.499.8927, McAfoose92651@gmail.comMike Johnson, Compass, 949.207.3006, Michael.Johnson@compass.com 

Custom built by Gallo Builders, this sculptural, glass and steel, ocean-close approximately 3,500-suare-foot home, features expansive ocean views, floor-to-ceiling windows and voluminous spaces. In addition to the three en-suite bedrooms and a guest suite, this warm, whimsical abode offers an office, a spacious creative studio, a gym, a wet bar and a 
wine room, as well as landscaped private outdoor dining and entertaining spaces. The home’s extensive two-year renovation by some of Southern California’s finest craftspeople, was completed in mid-2018.

Continued on page 15

By Holly 
McDonald

More and 
more, house 
hunters 
are finding 
homes almost 
instantly. 
With so many 
websites that 
will allow 
house hunters to set up auto searches and alert them within minutes of a new listing hitting the market, it’s more and more common for buyers to know about a new listing before their agent will know about it. Clearly, buyers are itching to click on new links.

The fact that technology is bringing listings to house hunters faster than ever before is a key factor in the market in many ways. What 

does this mean for the real estate market? Consider these four results of the lightning speed with which listings reach house hunters.

1. It allows buyers to see homes faster.
2. It gives sellers the opportunity to receive offers quicker.

3. It gives more visibility to the listing, which helps sellers get feedback and offers.
4. It speeds up the market time overall.
Of course, a hot buyer does not want to miss out on their dream home. That’s why they want to instantly know about every new listing that meets their parameters. However, does it always benefit the buyer? It can, but not always. Real estate is a market of supply and demand. In a market like we are currently in, the market is hot for sellers. Therefore, if more buyers see their home, and more buyers rush to make offers, where does that leave buyers in general? This makes a clear case for why buyers get into a frenzy to beat out other buyers and engage in bidding wars.

However, there can be clear 

ASK THE EXPERT
Auto Listing Updates - Does the Early Bird Catch the Worm?

Holly McDonald

Technology is bringing listings to house hunters faster than ever before.

FROM THE PUBLISHERS OF
“Our Town-Our Paper” 
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SUMMER/FALL 2018

STANFIELD REAL ESTATE GROUP PRESENTS

HIllside EstateA sprawling home in San   Juan Capistrano is full of       action-packed amenities  inside and out.

Desert CompoundAntique  elements are    integrated with rammed-earth construction in      Rancho Mirage.

Going RusticSouthern California interior designers are combining industrial design withfarmhouse chic.

Buying ParadiseResidents of homes in resort communities are relishing the benefi ts of a      permanent vacation.
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TAKE IT 
OUTSIDE

UNIQUE ADVENTURES IN 
THE GREAT OUTDOORS

TICKET TO 
THE OPERA
DISCOVER TOP 

PRODUCTIONS IN 5 CITIES

FACTS 
MEET FUN

10 EXCITING MUSEUMS 
FOR KIDS

RISE OF THE 
UNDERGROUND

SUBTERRANEAN SHOPPING, 
DINING AND MORE

OE4_Cover_final.indd   8
5/16/18   11:40 AM

BALTIMORE  |  SAN DIEGO EDITION 02

C H R I S  E A R L’ S  B E S P O K E  D E S I G N S   |   E L E V A T E D  B A L L PA R K  F A R E

T H E  S O P H I S T I C A T E D  I N T E R I O R S  O F  PA T R I C K  S U T T O N   |   C L A R E  V I V I E R ’ S  S T Y L I S H  E M P I R E

S P E C S  A P P E A L   |   B A LT I M O R E ’ S  N E W  R Y E  W H I S K E Y  D I S T I L L E R Y
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VACATION IN THE VALLEYWHERE TO STAY, SHOP AND DINE IN HUDSON VALLEY
KING OF THE GIANT SCREEN MEET IMAX ICON GREG MACGILLIVRAY

+
SHOP FOR STYLISH CARRYALLSSATISFY A NOODLE CRAVINGDISCOVER WHAT’S NEW IN MANHATTAN

STORIES OF THE  
SKYLINEEXPLORE NEW YORK CITY’S ICONIC BUILDINGS
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|  THE MAGAZINEalamander

LIGHTS, 
CAMERA, ACTION

The making of the 

Middleburg Film Festival 

48 HOURS IN 
CHARLESTON
Food, history and 

the great outdoors

JUST FORE 
GOLFERS

Specialty spa 

treatments for players

DISCOVER
LOCAL FLAVOR

Culinary experiences 

that inspire travel

NEW
IN

NOLA
NOPSI HOTEL 
REIMAGINES 
A HISTORIC 
BUILDING
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in additiOn tO salamander magazine, FireBrand media puBlisHes  
a wide pOrtFOliO OF print and digital media, including:

SPRING 2018

HAPPY CAMPERS
SUMMER PROGRAMS FOR 

YOUR LITTLE ONES

MASTERED MAINTENANCE

KEEPING THE GOLF COURSE 

GREEN YEAR-ROUND

SANDY THE SEAHORSE

THE CLUB’S NEW MASCOT HAS AN 

ADVENTUROUS ORIGIN STORY
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