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Festival Season
Spring festivals in the Coachella Valley have 
lured a new generation of design-driven
hotels and restaurants.
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County Museum of Art
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Pacifi c Sotheby’s International Realty 
and World Housing partner to build homes 
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ICONIC CALIFORNIA LIVING

Pacific Coast Magazine celebrates the iconic coastal California lifestyle and its entrepreneurial and creative 
culture. Our readers have refined tastes and adventurous spirits. Sophisticated, yet laidback, they‘re immersed 
in this trendsetting California living everyday…so this magazine is not only for them, it’s about them. Every issue 
expresses what it’s like to live and work in one of the most spectacular places on the planet.

CIRCULATION AND DISTRIBUTION
Published twice per year, Pacific Coast Magazine reaches the highest net earners in the most exclusive  
neighborhoods of coastal Southern California, stretching from Huntington Beach to San Clemente, as well as 
select communities in The Desert--with an average home value of $2.85 million. Issues are distributed at more 
than 3,000 luxury real estate open houses per year, as well as to members of our exclusive mailing list, high traffic 
shopping and dining areas, high visibility professional offices, select mailboxes in key gated communities, plus 
private yacht clubs and country clubs.

BY THE NUMBERS ...
Stanfield Real Estate is a perennial powewrhouse,  
ranking consistenly in the Top 10 of the Wall Street 
Journal rankings with nearly $500 million in sold 
listings annually. The team averages...

1.  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . Sold listing every other  
                                       day of the year

$2.85 million   .  .  . Average Home Sale price

3,000  .  .  .  .  .  .  .  .  .  .  . Luxury Open Houses per year
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ABOUT STANFIELD REAL ESTATE
Pacific Coast Magazine is made possible through a premier 
corporate sponsorship from Pacific Sotheby’s International 
Realty and Stanfield Real Estate. Stanfield Real Estate 
specializes in all types of real estate throughout Southern California and has consistently been ranked as the #1 Team in Orange 
County and among the Top 10 in the nation by the Wall Street Journal. As one of the world’s top producing real estate organiza-
tions, Stanfield Real Estate is committed to providing not only the best real estate services, but also the greatest expertise and 
professional, personalized service to each and every client. 

25,000 COPIES DISTRIBUTED
MORE THAN 87,500 READERS PER ISSUE



READER DEMOGRAPHICS & INTERESTS
Pacific Coast Magazine readers own the finest homes in the most exclusive coastal neighborhoods in Orange County and often second 
homes in select desert communities. Our readers are well educated and interested in travel, entertainment, dining and food, art, outdoor 
sports, home decor and interior design, outdoor living area landscapes, and real estate market trends.

Average home value  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  $2 .85 million

Annual Household Income  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . $985,000

Average Household Net Worth  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . $2 .95 million

Any college   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 96%

Married   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 56%

Female  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 55%

Male   .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 45%

Average Age .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 47

Our readers charitable contributions index 241% higher than the national average
They spend 211% more than the national average on household furnishings and operations

Our readers spend 230% more than the national average on gifts and entertainment
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TRENDSETTING PROFILES, FEATURES & DEPARTMENTS

u Profiles & Features
u Travel & Entertainment
u Food & Drink

u Arts & Culture
u Sporting Life
u Home Design & Decor

u Real Estate Spotlight
u Fashion & Style

IN EACH ISSUE
EACH ISSUE INCLUDES INFORMATION AND ARTICLES THAT EXPRESS OUR ICONIC CALIFORNIA LIVING, INCLUDING:



PACIFIC COAST MAGAZINE PRESENTS ... HOME LIVING
Advertisers, this is your chance to be part of the editorial coverage in each issue of   
Pacific Coast Magazine.  Submit your 50-75 word description and photo and your company  
might be selected for the  next issue of Pacific Coast Magazine’s special HOME LIVING section, 
where our readers go to  find all the latest products and sesrvices for their homes. 

AUDIENCE DEMOGRAPHICS

Average home value  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  $2 .85 million

Annual Household Income  .  .  .  .  .  .  .  .  .  .  .  .  .  . $985,000

Average Household Net Worth  .  .  .  .  .  .  $2 .95 million
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CIRCULATION AND DISTRIBUTION
Published twice per year, Pacific Coast Magazine 
reaches the highest net earners in the most exclu-
sive neighborhoods of coastal Southern California, 
stretching from Huntington Beach to San Clemente, 
as well as select communities in The Desert--with 
an average home value of $2.85 million. Issues are 
distributed at more than 3,000 luxury real estate 
open houses per year, as well as to members of our 
exclusive mailing list, high traffic shopping and dining 
areas, high visibility professional offices, select mailboxes in key gated communities, plus 
private yacht clubs and country clubs.
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u Design & Decor
u Appliance & Kitchen
u Home & Garden

u Outdoor Living
u Collectibles
u Art & more

Be part of our editors’ curated collection of the finest products and services 
to transform your home and living space:
u Submit your 50-75 word description and photo to your Firebrand representative 
u Wait to hear from our editors, who will notify you if your product made the issue  
      and share our final edits. That’s it!
u If accepted for the issue, your product or service will also receive a sponsored  
      social post that is guaranteed to reach at least 5,000 social members
u NOTE: Advertisers on full schedule are guaranteed at least one unique  
      HOME LIVING placement per issue

24     PACIFIC COAST    PACIFICCOASTMAG.COM

DESIGN

WALL POWER 
A NEW WAVE OF WALLCOVERINGS BRINGS THE BEACH INDOORS.
BY ALEXANDRIA ABRAMIAN 

n Don’t have an ocean view from every room of the house? The solution may be simpler than moving to 
Malibu. Designers and creatives are bringing changing tides, white beaches and rolling waves indoors to 
every room of the house. Whether you want to import a moody coastal morning with Trove’s Sargasso cover-
ing or are looking for a more timeless take on stormy clouds with Cole & Son’s Nuvole wallpaper, both can 
transport the senses seaward. Want to wade deeper into photo realism? Photographer Gray Malin makes 
serious waves with his iconic beach photography, now available in floor-to-ceiling wallpaper. PC

COLE & SON’S 
NUVOLETTE, $499 
for a pair of two rolls 
that each cover 75 
square feet
(rejuvenation.com)

GRAY MALIN’S OCEAN 
SWIMMERS, $118 for a 
24’’ x 18’ roll 
(graymalin.com)

TROVE’S SARGASSO 
COVERING is named 
after the Sargasso Sea, 
the only sea without 
shores. (troveline.com)

GEORGE THE 
OCTOPUS, $129 

for a 27’’ x 27’ roll 
(walllshoppe.com)



PUBLICATION & CLOSING DATES 
Pacific Coast Magazine is published twice per year.

SPRING 2020
FEBRUARY 14 Space reservation closing 
FEBRUARY 21 Ad materials deadline 
FEBRUARY 28 Available, in market

SUMMER 2020
AUGUST 14 Space reservation closing 
AUGUST 21 Ad materials deadline 
AUGUST 28 Available, in market

PACIFIC COAST MAGAZINE IS PUBLISHED BY FIREBRAND MEDIA LLC, AND  
MADE POSSIBLE THROUGH A PREMIERE CORPORATE SPONSORSHIP FROM  
PACIFIC SOTHEBY’S INTERNATIONAL REALTY AND STANFIELD REAL ESTATE

For additional information, contact your
Firebrand/Pacific Coast Magazine representative or:
Steve Zepezauer/Editorial Director
steve@firebrandmediainc.com | ph. 323-314-4738

2020 ADVERTISING
NET RATES

SIZE  1X  2X

FULL PAGE 4/C  $2,150 $1,875

HALF PAGE 4/C  $1,550  $1,350

1/3 PAGE 4/C  $1,200  $1,050

OPENING SPREAD (2pgs) $5,500 $4,750

COVER 4 (BACK)  $2,875 $2,500

COVER 3  $2,300 $2,000

BIND-IN PROMO CARD*  $1,250 $1,100
 
* Must also buy at least one FULL PAGE AD for BIND-IN CARD AD. 
Add 25% for premium for all pre-TOC guaranteed positions.
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Publication dates may change throughout the year due to unforeseen circumstances.  
Your representative will keep you posted of the latest deadlines and on sale dates.

FALL 2017

Oceanfront Dining
Restaurants and bars with 
open-air decks and ocean  

views reign supreme

Home Design Trends
The latest must-have  
decor that combines  

form and function

Staycations
You don’t have to go far  

from home to enjoy a tony  
retreat at the beach 

Vans at 50
After five decades, the local  
shoemaker has become an  

international sensation
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Coachella
The massive music 

festival has fueled a 
desert boom

Icon
The MacGillivray name 

has become synonymous with 
the giant Imax screen  

Wanderlust
A luxury makeover has 

changed the landscape of 
Los Cabos, Mexico 

Green Leaders
Inspiration for greener 

ways to build, work, 
vacation and eat

Coachella
The massive music 

festival has fueled a 
desert boom

Icon
The MacGillivray name 

has become synonymous with 
the giant Imax screen  

Wanderlust
A luxury makeover has 

changed the landscape of 
Los Cabos, Mexico

Green Leaders
Inspiration for greener 

ways to build, work, 
vacation and eat

Coachella
The massive music 

festival has fueled a 
desert boom

Icon
The MacGillivray name 

has become synonymous with 
the giant Imax screen  

Wanderlust
A luxury makeover has 

changed the landscape of 
Los Cabos, Mexico 

Green Leaders
Inspiration for greener 

ways to build, work, 
vacation and eat
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WANDERLUST
An adventurous road trip  

along California State Route 1  
reveals hidden gems 

ICONS
The sons of Robert August  

& Bruce Brown carry on  
“The Endless Summer” spirit

CRAFT BEER
California is now a hops hub  

of its own with the most craft  
breweries in the nation

GOOD EATS
High-speed food delivery  

services offer the luxury of  
time and affordability

FALL 2016

P R E M I E R E  I SSU E
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WINTER 2016/2017

Icons
From the NBA to Rihanna, 

Stance has become a canvas 
for artistic vision

Wanderlust
Insider tips from some 

of SoCal’s favorite 
powder-covered resorts

Truck-to-Table
OC’s talented 

chefs continue to move 
cuisine forward, off-road

Style
Seven fashion pioneers 
that have remained true 

to their roots
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ADVERTISING SPECIFICATIONS
This publication prints computer-to-plate. 
Printing: Web offset  
Binding: Perfect bound 
Trim Size: 9” width x 10.875” depth  
Line Screen / Density: 150 line / 300% maximum density 

SPREAD TRIM: 18” X 10.875”
BLEED: 18.25” X 11.125”
LIVE AREA: 17.5” X 10.375”

Ad Dimensions: All live matter must be at least 0.25(1/4”) from the trim and a 
minimum of 0.125(1/8”) bleed added to all sides.
NOTE: All live matter must be at least 1/4” from the TRIM of the magazine. The 
bleed size listed above is the page trim size with 1/8” minimum bleed added to all 
sides. It is not the trim size. Make sure that copy does not run into the gutter on 
two-page spread ads.
Prepress Guidelines: Pacific Coast Magazine is a Macintosh format Computer 
to Plate (CTP) environment, AdobeInDesign is the primary page layout program 
used. PDF/X1-a and Macintosh-formatted InDesign documents are the preferred 
material formats. Your files will pass through a preflight operation to confirm all 
elements are present and correct. If there are problems, we will contact you and 
work to resolve them (with applicable charges). To minimize problems, please 
read and follow the guidelines below.
Digital file requirements: We accept the following native file formats: Adobe 
InDesign (preferred) *Adobe Photoshop and *Adobe Illustrator. You must package 
or collect all support files including fonts. Do not apply style attributes to fonts. 
Use only standard Adobe fonts in PC-created documents. Convert all PMS spot 
colors used in any application to CMYK.
Images: All images must be submitted (grayscale or CMYK) as native Photoshop 
PSD, EPS or TIF at 300 dpi. (Images supplied at lower resolution will result in an 
inferior print quality that will not be the publisher’s responsibility.) Any images 
supplied as RGB, index, lab or containing color profiles will be converted to CMYK, 

which may result in an undesirable color shift. We can’t be responsible for files 
supplied in formats other than CMYK. Scaling, rotating or other image manipula-
tion must be done prior to placement in the page layout program.
PDFs: PDF x1a files are acceptable only if they meet size, color and resolution 
requirements as detailed in the Images section above.
Proofs: For color-sensitive materials, a proof created to SWOP specifications is 
required. Ink jet and laser prints are acceptable for content only. We will not be 
responsible for color shifts on press if no approved color proof has been supplied.

FTP Site Information email or call: 
tina@firebrandmediainc.com, 949-715-4100

AD SUBMISSION: Please send or email materials and direct questions to the 
following:

PACIFIC COAST MAGAZINE c/o Firebrand Media, LLC 
Attn: Tina Leydecker 
580 Broadway #301, Laguna Beach, CA 92651 
Phone: 949-715-4100  
Fax: 949-715-4106 
tina@firebrandmediainc.com

FULL PAGE
TRIM: 
9” X 10.875”
BLEED: 
9.25” X 11.125”
LIVE AREA:
8.325” X 10.25”

1/2 PAGE
TRIM:
8” X 4.875”

1/3 VERT.
TRIM:
2.5” X 9.875”
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FIREBRAND PORTFOLIO

FIREBRAND MEDIA PUBLISHES A WIDE PORTFOLIO OF PRODUCTS, INCLUDING:
l Montage Magazine: The international in-room print publication and digital  
     magazine for Montage Hotels & Resorts

l Newport Beach Country Club Magazine: Official magazine for    
      members and guests of this private country club.

l Sea Island Life Magazine: In-room print magazine publishers for the  
      iconic Sea Island Resort 

l Salamander Magazine: The in-room publication for Southeast luxury 
      destinations of The Salamander Hotels & Resorts 

l Moments Hotel Magazine: In-room print publishers for the 5-Star 
     Monarch Beach Resort & Spa

l Bespoke Concierge Magazine: Regional luxury travel publication  
      in top hotel rooms and concierge desks in major US cities 

l Pacific Coast Magazine: 100,000+ circulation regional publication  
      celebrating the iconic California lifestyle and culture

l Laguna Beach & Newport Beach Magazines: Award-winning city  
      publications for Laguna Beach, CA and Newport Beach, CA

l On The Menu Laguna Beach: The go-to dining guide for locals and visitors alike. 
Featuring menus from all the key restaurants in town, this 
    resource guide will be the one-stop source for diners to decide “where to eat 
tonight.”

l OCinSite.com: A coastal Orange County lifestyle portal

l Laguna Beach & Newport Beach Independents: The weekly newspapers of  
     choice for Laguna Beach & Newport Beach

l Coastal Real Estate Guide: Weekly guide reaching more than 180,000 affluent 
     readers in select Orange County coastal neighborhoods

LIFE, WELL LIVED

FALL 2019

THE GREAT 
OUTDOORS
EXPLORING MONTAGE DEER VALLEY’S 

ADVENTURE-FILLED BACKYARD

MO30-Cover.indd-eV2.indd   1

9/11/19   12:27 PM

“For Locals, by Locals”

NOVEMBER 1, 2019   |  VOLUME X, ISSUE 42NEWPORTBEACHINDY.COM

Local sailor Brian Bissell steering the Grand Illusion, based out of Newport Harbor Yacht Club, during the Transpacific Race in July. 
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NMUSD Page 15

Local Shares Transpac 
Yacht Race Experience

Survey: NMUSD 
Staff Asks 
for Help in 
Student Mental 
Healthcare

By Sara Hall | NB Indy
A local participated in an epic 

ocean-crossing, stamina-testing, yacht 
race recently, that was, at times, a bit 
perilous, according to his written logs. 

Brian Bissell joined the 50th annual 
Transpacific Race. Boats left Rainbow 
Harbor in Long Beach on July 6. 
Bissell’s crew arrived at the Diamond 
Head finish line in Honolulu eight 
days later, earning fourth place. 

There were a few nerves thinking 
about being at sea for that long of a 
time, but ultimately it was well worth 
the challenge, he explained. 

“It exceeded my expectations on 
how much I would enjoy it,” Bissell 
said. “It was such an enjoyable jour-

ney, and a large part of that was the 
group of guys and the boat we were 
on, which was a fun boat to sail.”

Bissell is senior vice president, cli-
ent advisor for Newport Beach-based 
Whittier Trust, an investment and 
wealth management company.

He and the crew sailed Grand Il-
lusion, a Santa Cruz 70 yacht owned 
by David Clark, based out of the 
Newport Harbor Yacht Club. Bissel’s 
position with the sailing crew was 
main trimmer.

He kept a log during his days 
aboard the boat while he crossed the 
ocean, writing about the weather 
and conditions, close calls, getting 

By Daniel Langhorne | NB Indy
A Newport-Mesa Unified School 

District survey showed just over a 
third of district employees agree their 
school has enough staff to support 
students’ mental health and wellbe-
ing, a far lower grade than those 
offered by students and parents.

On Tuesday, school board member 
Dana Black asked the district’s leader-
ship to explain the discrepancy. Phil 
D’Agostino, director of student and 
community services, said he wanted 

TRANSPAC Page 15

NBFD Sends 
Assistance 
to Regional 
Wildland Fires

Catalina Museum, 
Chapman Create 
‘University by the Sea’

Sage Hill School 
Celebrates Two 
Decades of Service COASTAL

REAL ESTATE GUIDE

INSIDE

PAGE 4 | COMMUNITIES PAGE 9 | CAMPUS

On Wednesday, the Newport Beach 
Fire Department was deployed as part 
of a Metro Cities Task Force to as-
sist with a wildland fire in Fullerton, 
officials announced in a press release 
shared on Thursday. 

In total, Newport Beach Fire sent 
two engines, one truck and a battalion 
vehicle with a total of 10 fire personnel 
to assist with the wildland fire. 

Shortly after their initial arrival in 
Fullerton, a second vegetation fire broke 
out and Newport Beach Engine 65 was 
first on scene of the Castlewood fire. 
The Castlewood fire was approximately 
10 acres and Newport Engine 65 along 
with assistance from other Orange 
County Metro Net City fire depart-
ments were able to quickly extinguish 
the fire while also protecting surround-
ing homes. 

All Newport Beach Fire apparatus 
and personnel deployed to assist in Ful-
lerton returned back to Newport Beach 
early Thursday.

The Newport Beach Fire Department 
still has two engines and a Battalion 
vehicle with a total of 10 fire personnel 
assigned to the Kincade fire in Sonoma. 
They were initially deployed for four 
days to the Tick Fire in Santa Clarita 
and were reassigned to the Kincade fire 
in Sonoma earlier this week.

With the extreme red flag warning 
in effect though 6 p.m. this evening, all 
Orange County residents within the 
wildland interface should continue to 
be prepared and ready for evacuation 
orders, officials warned in the prepared 
statement. All Orange County residents 
should also register their cell phones 
and email addresses to receive emergen-
cy alerts through the Orange County 
Alert OC mass notification system at 
alertoc.com, officials advised.
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BALBOA ISLAND FERRY MARKS 100 YEARS

Centennial
Crossings
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HOME &
     DESIGN

SUSTAINABLE STYLE
ECO-FRIENDLY BUILDING METHODS  

AND HOME DECOR

FINDING BALANCE
HELPING POSITIVE ENERGY 

FLOW WITH FENG SHUI

OUTDOOR OASIS
CREATING A BACKYARD SPACE 

 TO ENJOY AND ENTERTAIN

• THE 30TH ANNIVERSARY  
   OF EFFORTS TO SAVE  
   LAGUNA’S OPEN SPACES
• FRIENDSHIP SHELTER OFFERS  
   A  HELPING HAND
• WARM COFFEE DRINKS FOR FALL
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Trolley Service to 

Continue Another Year
By Daniel Langhorne, 

Special to the Independent

Laguna Beach’s neighborhood trol-

leys will keep rolling, on a modified 

schedule, after the City Council heard 

overwhelming support Tuesday from 

riders who use the weekday and Sat-

urday neighborhood transit service.

Dozens of residents, including 

about 10 students, spoke in support 

of maintaining the trolleys.

The only routes set to be canceled 

are Routes 1 and 2 in North and 

South Laguna. A new Weekday Coast-

al route will run from 7 a.m. to 6 p.m.

The City Council rejected city staff-

ers’ proposal to cut trolleys serving 

Top of the World, Bluebird Canyon, 

and Arch Beach Heights because of 

declining ridership over the few years. 

These routes will run from 6:30 a.m. 

to 6:30 p.m. 

Mayor Pro Tem Steve Dicterow said 

the neighborhood trolleys’ cost is jus-

tified because they provide essential 

transportation for a diverse cross-sec-

tion of Laguna Beach residents.

“[Government] provides for those 

who can’t do for themselves,” Dict-

erow said. “So when we’re talking 

about some seniors who don’t have 

vehicles, disabled people, the students, 
FILM FEST, page 24

TROLLEYS, page 24

Jim McVicker works on his award-winning painting, “Late Glow on Main Beach,” during the 21st Annual Laguna Beach Plein Air Painting Invitational. 

To read more about the invitational and other winning artists, see page 10.

City OKs 
Second 
School 
Officer
By Daniel Langhorne, 

Special to the Independent

The Laguna Beach City Coun-

cil agreed Tuesday to add a second 

school resource officer (SRO), a move 

city staffers claim would give the 

Laguna Beach Unified School District 

the lowest student to SRO ratio in 

Orange County.

WILDFIRE WATCH, page 22

SCHOOL SAFETY, page 26

COASTAL
REAL ESTATE GUIDE

INSIDE

The Ultimate Real Estate Guide  

for Homebuyers & Owners in 

Newport Beach and Laguna Beach

Download the new 

Indy app for
Apple & Android 

PAGE 12 | SPORTS/SCHOOLS

After Wild Night, 

Breakers Fall in 

Overtime

PAGE 10 | A&E

Local Artists Win in 

Plein Air Invitational

Laguna 
Beach Preps 
for High 
Wind Events
By Daniel Langhorne, 

Special to the Independent

Laguna Beach residents remem-

bered the 26th anniversary of the 1993 

wildfire this week while white-knuck-

ling during the city’s second Red Flag 

warning within six days.

Coast Film 
Festival Opens 
Next Week

By Donna Furey | LB Indy

The Coast Film Festival will open 

Thursday, Nov. 7, and runs through 

Saturday, Nov. 9, in Laguna Beach, 

offering a lot more than films. Ben 

Warner and co-founders of the fes-

tival, Enich Harris and Ben Classen, 

hope the community-oriented event 

will educate the public about coastal 

resources and how they should be 

best cared for and enjoyed. 

Inaugural film festival 

aims to inspire audiences 

to get outside
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Jon Flagg, Villa Real Estate co-founder, has been a driving force in coastal Orange County’s luxury resi-dential real estate sector for more than 16 years. He is recognized as the foremost expert in the Lido Isle submarket of Newport Beach – an exclusive enclave where he leads the market in sales volume, and where he continues to achieve record-set-ting sales. Flagg and his family also call this idyllic waterfront commu-nity home.
In addition to his noteworthy sales achievements on Lido Isle, Flagg adeptly represents sellers and buyers throughout Newport 

Beach – including Newport Heights, Dover Shores, Balboa Island and the Balboa Peninsula. Other areas of his influence include Costa Mesa and Laguna Beach.
Across his markets of expertise, Flagg, aside from being very 

personable, is known for leveraging his strategic negotiation skills, and impressive depth and breadth of market knowledge to his clients’ benefit. This has earned him a sterling reputation for collaborating with his impressive network of buyers, sellers, and colleagues to seamlessly close straightforward to complex transactions.

Offering Price: $15,000,000 
Address: 989 Cliff Drive, Laguna BeachAgent info: Hanz Radlein, Compass, 949-245-4470hanz@radlein.com

This Spanish Mediterranean estate melds historic detail and bespoke updates to create a beachfront oasis. Restored and maintained, this oceanfront home boasts abundant architectural details that recall a bygone era of craftsmanship. Added amenities include a dedicated office, gym, media room and unique beach garage right on the sand perfect for paddle boards, scuba gear and more. High walls and hedges create a large interior courtyard where lush landscaping surrounds a stone terrace with outdoor fireplace. The property is suited for 
entertaining and relaxing with expansive views of the ocean and southern coastline.

Q&A With Jon Flagg,  
Co-Founder of Villa Real EstateMeet the go-to expert for Lido Isle

advice you were ever given?A: No matter what happens in life, keep a good heart. No matter what.Q: What is your proudest accomplishment?
A: Business-wise, my first sale within my farm on Lido Isle.

TOTAL CAREER SALES:  
$500,000,000 + 

2019 SALES: $65,000,000

 
 
 
 
 
 
 
 
 
 

Jon Flagg can be reached at 
949.533.7878 or  
jfagg@villarealestate.com.

Q: What is your favorite part of working in the real estate industry?
A: I have the opportunity to sell very nice homes in one of the greatest places on earth and work with a ton of wonderful clients and agents along the way. 
Q: What qualities or 

certifications set you apart from other agents?
A: There are so many great agents out there, but I believe that my clients like working with me because they trust me and the fact that I handle the transaction from start to finish and have developed a loyal clientele that consistently refers me business. 

Q: What do you think is the key to your success?
A: Picking up my phone, 

returning calls and emails and simply staying on top of things. Being honest, even when it may not be what clients wish to hear. Q: What is the best piece of 
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AGENT OF THE WEEK

FEATURED PROPERTY: LAGUNA BEACHSpanish Mediterranean Estate Offers Coastline Views
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WINE & DINE
SEAHORSE GRILLE  

INTRODUCES VINO EVENTS  
AND A NEW CHEF DE CUISINE

ECO-CONSCIOUS CLOTHING
ENVIRONMENTALLY FRIENDLY  

PIECES TRANSCEND FAST FASHION

MAKING A SPLASH
THE CHILDREN’S SWIM  

TEAM RACES TO SUCCESS
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DIVE DEEP
SEA LIFE 
ABOUNDS IN ORANGE 
COUNTY WATERS

PEAK INTEREST
LEGENDARY 
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BIKERS TALK 
LOCAL TRAILS

OCEANFRONT

OASIS
INTRODUCING THE REVITALIZED 

MONARCH BAY BEACH CLUB
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SUMMER/FALL  2019STANFIELD REAL ESTATE GROUP PRESENTS

Head Over  
Heels for Hops
The founders of Stone  

Brewing are focused on  

social responsibility  

and sustainability.  

Crystal Vision
Crystal Cove Conservancy’s 

Cottage Restoration Project  

aims to complete the plans  

for Crystal Cove State Park.

Creative Environments

This fall, two of Orange  

County’s major museums 

 are exploring themes  

of art and nature.

The Hemp Rush
CBD derived from hemp  

is a constantly growing  

industry in Orange County.
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SEA Island LIFE

 A NEW  
CLASSIC
DISCOVER THE REDESIGNED  
PLANTATION COURSE

MATTERS OF  
MIGRATION

ANIMALS TRAVELING  
TO AND THROUGH  

SEA ISLAND

FLAVOR FUSION
SOUTHERN CUISINE  

WITH A GLOBAL TWIST
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• RECIPES
• CHEF PROFILES

• BREAKFAST DESTINATIONS

The
Definitive
Guide to
Dining in 
Laguna

• FEATURING  
MENUS FROM  

THE CITY’S FINEST 
RESTAURANTS

• COMPLETE  
RESTAURANT  

DIRECTORY

+SPLASHES’  
PETITE FILET
Truffle parsley root puree, 
braised endive, sugar snap 
peas, sauce Medoc
Menu page 3
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NEW OPENINGS IN MANHATTAN
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THE BIG APPLE’S BEST SWEETS

+LIKE A 
LOCAL
INSIDER TIPS FOR SHOPPING, DINING AND MORE
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LIGHTS, CAMERA, ACTIONThe making of the Middleburg Film Festival 

48 HOURS IN CHARLESTONFood, history and the great outdoors

JUST FORE GOLFERSSpecialty spa treatments for players

DISCOVERLOCAL FLAVORCulinary experiences that inspire travel
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NOLANOPSI HOTEL REIMAGINES A HISTORIC BUILDING
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