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The Newport Beach Independent is the only local 
newspaper exclusively focused on Newport Beach. 
No other paper offers more in-depth coverage on 
the people, issues and events in Orange County’s 
most affluent and dynamic community. Every 
Friday, more than 16,300 copies are delivered 

to homes and businesses in Newport, offering 
advertisers an outstanding opportunity to reach 
this market.

DOWNLOAD THE 
APP TODAY!
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UNSURPASSED COVERAGE OF NEWPORT BEACH

• 13,000 COPIES PER WEEK

• 45,000+ READERS 

• �DELIVERED TO RESIDENCES EVERY FRIDAY,  
INCLUDING:

• Corona del Mar		  • Irvine Terrace

• Lido Isle		  • Balboa Island

• Castaways		  • Harbor View Hills

• Cameo Shores		  • Dover Shores

• East Bluff

• �BULK DISTRIBUTION TO MORE THAN 200  
BUSINESSES AND HIGH-VISIBILITY LOCATIONS IN 
NEWPORT AND COSTA MESA, INCLUDING:

• Restaurants

• Real estate offices

• Doctor’s offices

• Retail centers

CIRCULATION AND DISTRIBUTION

ADVERTISING OPPORTUNITIES & BENEFITS
• 13,000 copies—more than 45,000 readers/per issue

• �Reaches more residents and business owners than any other paper

• �All display ads are in FULL COLOR—no other paper can offer this benefit!

• �Tabloid format maximizes readership and advertiser visibility.

• �Advertisers are included in our digital edition, with links directly to your website. 
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BE PART OF THE CONVERSATION
The Newport Beach Independent wants to hear from  
you about the issues affecting us all. Send letters to: 
info@NewportBeachIndy.com

Joe Stapleton 
Named Newport 
Beach Citizen of 
the Year

By Christopher Trela | NB 
Indy
During the Newport Beach City 

Council meeting on Tuesday, Aug. 25, 
Councilmember Diane Dixon pulled 
Item 5, a Resolution Supporting the 
Newport Beach Police Department, 
for further discussion. 
“It gives me great pleasure to have 

initiated, with full support from 
our councilmembers when we vote 
on this, a resolution to support the 
Newport Beach Police Department,” 
said Dixon. 
Dixon proceeded to read the resolu-

tion:
• “Whereas the existence of law and 

order in any community most often 
results from a collaboration between 
the residents of that community and 
its law enforcement officers;
• Whereas recent national events 

have brought attention to the profes-
sion of law enforcement and the men 
and women who dedicate themselves 
- and their families - to said profes-
sion;
• Whereas the right to freedom of 

speech and peaceful protest must be 
protected and, we as a community, have 
witnessed how some national events 
have given way to violence, destruction 
of property, and an abandonment of 
community values and collaboration;
• Whereas the Newport Beach Police 

Department employs a work force 
comprised of highly trained and 
educated individuals who are commit-
ted to excellence and have the highest 
standard of ethics;
• Whereas on June 3, 2020, the 

Newport Beach Police Department 
was faced with five separate protests 
at five separate locations in the City of 
Newport Beach totaling approximately 
2,500 protesters;
• Whereas to conclude the 12-hour 

day without any major incidents, 
property damage, or injuries to officers 
or protesters is a demonstration of the 
Newport Beach Police Department’s 
exceptional professionalism, prepara-
tion, and planning; and
• Whereas the fashion in which the 

Newport Beach Police Department 

By Christopher Trela | NB Indy
Newport Beach resident Joe 

Stapleton, president and co-founder 
of Spinnaker Investment Group 
and an active member of a number 
of local community groups and 
organizations, has been named the 
Newport Beach 2020 Citizen of the 
Year by the Newport Beach Cham-
ber of Commerce. 

Stapleton joins a long list of hon-
orees dating back to 1949. 

According to information pro-
vided by the Chamber of Com-
merce, Stapleton received the 
news in a surprise announcement 
while he was attending a Chamber 
Board Zoom meeting, ostensibly 
to give an update on his work with 
the Newport Beach Foundation. 
After concluding his presentation, 
Chamber President and CEO, Ste-
ven Rosansky, informed Stapleton 
that he was this year’s recipient of 
the prestigious honor. The meeting 

MAYOR Page 11
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THIS WEEK’S QUESTION:
In regards to Telehealth 
(receiving health-related 
services via phone or video); 
do you think:

m It’s not as effective as  
in-person visits

m It’s equally effective as  
in-person visits

m It’s better and more  
convenient than  
in-person visits

Indy POLLThe

Mayor’s Message: 
Help Our Local 
Community 
Locally
By Will O’Neill, Newport 
Beach Mayor

Shop local, support local, stay 
local.  

These aren’t just slogans, they are 
community. They are a way for us to 
avoid the economic collapse other 
areas of our state are seeing.  

The San Francisco Chamber of 
Commerce, for example, just sur-
veyed its storefronts.  Out of 2,500 
stores surveyed, 1,300 are closed. 
That’s 54 percent! Fitness studios, 
shut. Restaurants, gone. Small busi-
ness owners who put their lives into 
small retail, out.  

Anyone noticing all the cheap surf 
boards at Blackies? Stop it. Buy from 
TK at the Frog House or Peter Belden 
at The Board Shop or JP at Russell 
Surfboards. Remember when we 
could buy a shirt from Costco but in 
our small shops? Well, now you can 
buy from Jack’s or 15th St.

Are you even considering going 
outside NB for dining? Why? We have 

COASTAL
REAL ESTATE GUIDE

INSIDEUse this QR code to go to 
NewportBeachIndy.com to get all the news  
and lifestyle information in Newport Beach

Joe Stapleton
POLICE Page 2

Newport Beach City Council 
Approves Resolution  
Supporting Police Department  

Police Chief Jon Lewis at a City Council meeting 
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Council and require a vote, he is 
really good at checking in with his 
constituents for opinions which 
form the basis of his votes. Public 
comments area a very important 
part of his job.

Communication is perhaps his 
strongest leadership skill. He has 
published 59 blogs/ newsletters 
since taking office that serve to 
keep the over 1,000 subscribers 
well-informed on JWA Airport 
issues and mediation, Council ac-
tion, and happenings in his district 
and throughout the City. He holds 
regular Town Hall Meetings, and 
is a speaker at a variety of HOA 
meetings within his district.

His reorganization and repur-
posing of the City’s Aviation Com-
mittee has added meaning to its 
work, and has drawn in experts in 
the field of aviation from through-
out the community. Jeff, along 
with community groups and City 
staff, are leading efforts to address 
quality of life issues resulting from 
JWA. I am sure the work currently 
going on with the FAA, the airport, 
airlines, and the Orange County 
Board of Supervisors will result in 
the best possible outcomes.

There is no discord between 
the community and Councilman 

Herdman. What you have in Jeff is 
probably best said by his Council 
colleague, Joy Brenner, in a recent 
Facebook post where she says, 
“Both Diane Dixon and I support 
Jeff because he works full-time and 
more on City business, as do we.”

I can certainly attest to that work 
ethic that Jeff continually displays.

His level of commitment and 
dedication to his responsibilities as 
a city councilman has earned him 
the privilege of being re-elected for 
another four year term.

Jack Callahan / Newport Beach

Letter to the Editor: Getting to know 
Nancy Scarbrough

If you have attended any civic 
meetings in the last several years, 
most likely you will have seen 
Nancy Scarbrough in attendance.  

There is hardly an issue involving 
city government that Nancy has not 
had on her radar, most often as an 
active participant. From her initial 
involvement in SPON activities 
which focused on environmental 
issues such as the bay, Banning 
Ranch, Short-term lodging, the 
SPON Policy and Budget Commit-
tees and the Good Neighbor Policy 
Committee, she has branched out 
to many different areas of concern 
in our community.

Those areas include Zoning Ad-
ministrator meetings, community 
outreach meetings for the General 

Plan update, the Homeless Task 
Force, the public Election Reform 
meetings, the Study Sessions for 
Cottage Preservation and 3rd 
Floor Massing, the NMUSD Board 
meetings and the Heights’ com-
munity effort to save the Ensign 
trees.  As a resident of Newport 
Heights, Nancy has also par-
ticipated in the Newport Heights 
Improvement Association, and the 
Protect Mariners’ Mile Coalition.           

As if all this were not enough, 
Nancy has gotten very involved in 
the General Aviation Improvement 
Program by attending Orange 
County Board of Supervisors’ 
meetings, and the Orange County 
Airport Commission meetings 
where she has spoken more than 
once.  

She regularly attends City Coun-
cil Meetings and has attended or 
viewed the live feed of most Plan-
ning Commission Meetings. And 
perhaps most impressively, she has 
attended every town hall meeting 
of Council Members Joy Brenner, 
Diane Dixon and Jeff Herdman, 
even though they do not represent 
her district. She was also one of 
the three people who regularly 
attended the office hours of Will 
O’Neill until they were postponed.

When asked about her biggest 
concern in dealing with civic mat-
ters, at the top of Nancy’s list is 
the Housing Element Update Ad-

visory Committee (HEUAC) that 
had begun before the pandemic. 
But to her consternation, despite 
its urgency as an issue, no one is 
talking about it.

Where Nancy finds time to get 
involved in all of these civic ac-
tivities and hold down a full time 
job has everyone in awe. She has 
owned her own commercial design 
business for 35 years. She has also 
raised three sons here in Newport 
Heights and they attended all three 
schools - Newport Heights El-
ementary, Ensign Intermediate and 
Newport Harbor High. Her boys 
also participated in Junior Guards 
and Newport Aquatic Center Pro-
grams.

What is definitely noteworthy 
is that Nancy Scarbrough did 
not do all these things to put on 
her resume. She was encouraged 
and then accepted to run for City 
Council only a few months ago. 
And her neighbors and friends 
could not be happier.  

If you have ever met her, her 
serious and inquisitive nature tells 
you that she is “all business.” She is 
that “classic overachiever” who is 
interested in seeking perfection in 
all that is going on in her life and 
around her in the community.  

If that is not a refreshing description 
of her attributes as a future council 
member, I don’t know what is.

Lynn Lorenz / Newport Beach

VIRTUAL EDITION

Together, we can prolong lives impacted by breast cancer by investing in:

City of Newport Beach • Cox Communications • The District at Tustin Legacy

Spa Gregorie’s • AEG Global Partnerships • Latham & Watkins LLP

Willis Towers Watson • City of Hope Orange County • CoolSys

Los Angeles Times Media Group • UCI Health • Wescom Foundation

MORE THAN PINK WEEK
IS COMING SEPT. 21-26

REGISTER FOR FREE AND RECEIVE
A KOMEN FACE MASK!

KOMENOC.ORG/WALK

We walk to save lives.
We walk for research.

I walk for my mom.

Letters
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Due to open this October, Atria 
Newport Beach pairs advanced 
technology with luxury to encour-
age residents to live well in an 
active, modern community. I sat 
down with Sarah Laloyan, Atria 
Senior Living Senior Vice President, 
Signature Operations to learn about 
the company’s approach to congre-
gate living in such uncertain times.

Q:  How does technology pro-
vide a safe environment for the 
residents of Atria Newport Beach? 

A: We’ve always used technology 
to inspire our residents to live their 
best lives. Earlier this year, technol-
ogy allowed us to quickly reduce 
touches, administer COVID-19 
testing, trace human interactions 
and monitor residents’ health. 
Now, to keep everyone safely con-
nected, we’ve created the Atria 
app. This allows family members 
and residents to see health updates 
like daily temperature readings 

and COVID-19 symptom checks. 
Residents will be able to see com-
munity messages and stay up to 
date with fitness and lifestyle pro-
grams as well as dining options. 
Residents will also have access to 
wearable technology that continu-
ally monitors their temperature 
and oxygen saturation, alerts staff 
if they fall and allows for touch-
less, secure apartment entry. We’re 
finding ways for technology to 
keep everyone at Atria safer and 
happier.

Q:  How is Atria Newport Beach 
the future of senior living? 

A: It’s an advanced, post-COVID 
design that is also welcoming, 
modern and beautiful. Atria 
Newport Beach is equipped for 
physical distancing and meticu-
lous safety, hygiene and testing, 
yet it’s designed for essential social 
interaction. Our communal areas 
are spacious and open, and we’re 

Atria Newport Beach:  
The Future of Senior Living
Local Seniors Could Show Us All How Living 
in a Safer, Post-Pandemic World Is Done

BUSINESS OF THE WEEK

developing distanced, contactless, 
in-person, outdoor visiting areas 
where families can gather. 

Q:  What does Atria mean by 
“people belong together?” 

A: It’s about keeping people con-
nected and feeling a part of our 
community. Research shows that 
seniors who have social interac-
tions and companionship gain 

physical and emotional benefits 
versus being isolated. Right now, 
our priority is to keep people 
together, meaningfully engaged, 
healthy and active under relent-
less safety protocols and plenty of 
positivity!

To explore pre-leasing opportuni-
ties, contact Atria Newport Beach 
today or call 949.642.5861.

By Grace Leung | Special to 
the NB Indy

State officials unveiled the Blue-
print for a Safer Economy (Blue-
print), a new, four-tiered, color-cod-
ed system for re-opening California’s 
businesses. The Blueprint, which 
went into effect on August 31, re-
places the County Data Monitoring 
List. It includes revised criteria and 
timelines and is designed to reopen 
businesses more gradually than the 
State’s previous process.

Counties will move through each 
of the four tiers based on two key 
metrics: case rates and the percent-
age of positive tests. Moving from 
tier to tier will require a 21-day wait 
time and counties will be required 
to meet the metrics for the next tier 
for two weeks in a row.

The State launched a new Blue-
print website at https://covid19.
ca.gov/safer-economy/ that explains 
the program and what tier each 
California county falls within, and 
includes updated information on 
reopening certain sectors. 

The website shows our county in 
the purple tier, the tier representing 
widespread COVID-19 infection. 
However, with Orange County’s 
improved metrics, there may be an 
opportunity for our county to move 
into the next tier sooner (not wait 
three weeks). 

We are awaiting more informa-
tion from County and State offi-
cials, particularly as to whether or 
not anything has changed in terms 
of when local schools may reopen.

In the purple tier, Orange 
County hair salons can reopen 
their indoor operations, with 
modifications. 

Nail salons, estheticians and res-
taurants must continue to provide 
service outdoors only. Bars remain 
closed. Other sectors, such as 
indoor shopping malls, can open 
but with capacity limits. 

Please visit the State website for 
details on these and other sectors.

COVID-19 Cases in Newport Beach
As of August 27, the number of 

COVID-19 cases in Newport Beach 
was 1,021 and the total cases in 
Orange County was 47,459. The 
number of recovered COVID-19 
patients countywide as of August 
27 was 39.678. These figures are 
provided to Orange County by the 
California Department of Public 
Health.

COVID-19 News and Resources
The State’s “COVID-19 Employer 

Playbook” includes guidance for 
workplace safety, best practices 
for an outbreak, testing informa-
tion for employees, and more. The 
document, available at https://
files.covid19.ca.gov/pdf/employer-
playbook-for-safe-reopening--en.
pdf, provides useful information 
for business and industry to slow 
the transmission of COVID-19 and 
prepare for cases among employees.

The County of Orange continues 
to add new COVID-19 data and in-
formation to its website at https://
occovid19.ochealthinfo.com/
coronavirus-in-oc. The County 
of Orange Healthcare Agency’s 
COVID-19 Hotline can be reached 
at (714) 834-2000, or by email at, 
Eteam@ochca.com. 

The County also maintains a 
growing list of FDA-approved 
testing sites for County residents 
who are showing symptoms of 
COVID-19. If you are showing 

symptoms, please contact your 
healthcare provider for testing in-
formation first. If you do not have 
a healthcare provider, visit https://
occovid19.ochealthinfo.com/
covid-19-testing-and-screening for 
testing information. 

The SOS Health Center in 
Newport Beach is an approved 
community testing site. Call (949) 
270-2100 for an appointment.

Please visit www.newportbeach-
ca.gov/covid19 for the latest City 
news and useful web resources, 
including information about the 
federal, state, and county resourc-
es available to help small busi-
nesses and workers that have been 
financially impacted. 

Grant Howald Park Rehabilitation 
Project Update

On August 24, 2020, the City 
kicked off the Grant Howald Park 
Rehabilitation construction phase 
with an intimate Groundbreak-
ing Ceremony attended by City 
Councilmembers, PB&R Commis-
sioners and Public Work project 
staff. The contractor (Environ-
mental Construction, Inc.) is ex-
pected to complete the rehabilita-
tion by the Spring of 2021. In the 
meantime, please exercise caution 
when driving and/or walking 
through the construction zones. 
The community’s cooperation 
during the construction is greatly 
appreciated.

City Manager’s Update

Grace Leung
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2021 Rates Advertising Rates			 

Full		  $800	 $665	 $575	 $525

Inside Front Cover		  $960	 $795	 $690	 $630

Back Cover		  $960	 $795	 $690	 $630

2/3-PAGE		  $635	 $530	 $465	 $420

1/2-PAGE		  $535	 $450	 $390	 $355

1/4-PAGE		  $290	 $240	 $210	 $190

1/8-PAGE		  $150	 $125	 $110	 $100

Guaranteed Placement*	 $880	 $730	 $635	 $580

					   

Front Page Strip		  $525 	 $500 	 $475 	 $450 

Section Strip		  $250 	 $225 	 $200 	 $175

Front Leaderboard		 $475 	 $450	 $425 	 $400				 

	

Business Card		  $80 	 $70 	 $60 	 $50 

Classified		  $40 	 $35 	 $30 	 $25

Shared frequency for advertising in the Laguna Beach Independent and the Newport Beach Independent.  

Prices for inserts, wraps or other provided upon request.

COMBO
Advertise in both papers and receive an additional 5% discount off of earned frequencies. 
 
NOTES
• All rates are net per insertion

• Early pay discount of 2% if publisher is paid in advance of sale date 
• Nonprofit organizations: Entitled to a 50% discount from open rates
• First-time advertisers must prepay for their first ad
• Basic typesetting and ad layout is included. Creative ad design will be billed at $75 per hour 

CONTRACT INFORMATION 
• A contract is required to secure frequency discounts.
• Cancellations must be received in writing one week prior to space reservation deadline. 
• If fewer insertions are run than contracted for, the advertiser agrees to pay the difference between rates paid and rates earned.
• Publisher shall not be liable for damages as a result of an advertisement failing to be published.
• Positioning of the ad is at the discretion of the publisher, except when advertisers pay for preferred position and/or are 
  promised a specific position in writing. 

DEADLINES
• Space must be reserved by noon Tuesday
• Camera-ready materials due by noon Wednesday

SIZE		  OPEN	 13x	 26x	 52x

SIZE		  OPEN	 13x	 26x	 52x

SIZE		  OPEN	 13x	 26x	 52x

 *Based on availability
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PRE-PRESS GUIDELINES: Newport Beach Independent is a 
Macintosh-format Computer-to-Plate (CTP) environment, and 
Adobe InDesign is the primary page layout program. Print-ready 
PDF and InDesign documents are the preferred material formats. 
All files will pass through a preflight operation to confirm that all 
elements are present and correct. If there are problems, we will 
contact you and work to resolve them (with applicable charges).  
To minimize problems, please read and follow the guidelines below.

DIGITAL FILE REQUIREMENTS: We accept the following digital 
file formats: PDF, TIFF, or JPEG images. High-resolution files of at 
least 180 dpi are required. Please package or collect all support files 
including fonts. Convert all PMS spot colors used in any application 
to CMYK.

IMAGES: All images must be submitted (grayscale or CMYK) 
as native Photoshop PSD, EPS, JPEG, or TIFF at 180 dpi. Images 
supplied at lower resolution will result in an inferior print quality 
that will not be the publisher’s responsibility. Any images supplied 
as RGB, index, lab or containing color profiles will be converted to 
CMYK, which may result in an undesirable color shift. We cannot 
be responsible for files supplied in formats other than CMYK. 
Scaling, rotating or other image manipulation must be done prior to 
placement in the page layout program.

PDF FILES: Print ready PDF files are acceptable only if they meet 
size, color and resolution requirements as detailed in the Images 
section above.

DELIVERY INFORMATION: Submitting your ads can be done in 
any one of three following ways:

1. Mail/Overnight Delivery ** 
2. Via Our FTP site 
3. Email (Not to exceed 5MB in size) 
**by mail or overnight delivery, please send your ad (please 
include a suitable content proof) to Ad Coordinator NBindy 580 
Broadway Street, Laguna Beach, CA 92651. Please check with 

your ad coordinator to receive prior approval before sending 
your ad via email. The ad coordinator will provide you the 
proper email address. Proofs are still required for electronically 
submitted ads (see Proof Policy above for requirements). A 
file (JPG) can also be supplied as a content proof, but must be 
clearly labeled as such.  Firebrand Media LLC maintains an FTP 
(File Transfer Protocol) site to support advertisers in the quick 
and easy electronic delivery of digital ad files. FTP is a simple 
way to transmit large files over the internet. However, content 
proofs are still required for electronically submitted.

PROOF POLICY: Content Proofs * A content proof is required for 
all ads.  A content proof can be provided as either a hardcopy print 
or a low-resolution JPEG file. A JPEG content proof file should be 
clearly labeled “Proof” to differentiate it from the high-resolution 
ad file. For instructions on creating a JPEG, click here. * All content 
proofs must be generated at 100% and include crop marks.

AD SUBMISSION: Please send or email materials and direct 
questions to the following:

Newport Beach Independent c/o Firebrand Media, LLC 
Attn: Tina Leydecker 
580 Broadway Street, Ste. 301, Laguna Beach, CA 92651 
Phone: 949-715-4100  Fax: 949-715-4106 
tina@firebrandmediainc.com

CONTACT INFORMATION:

ART QUESTIONS
Contact art dept. with any artwork questions:  
artdept@firebrandmediainc.com

LOG ON CREDENTIALS:
Please contact tina@firebrandmediainc.com  
for FTP upload info.
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BANNER AD
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TOP LEADERBOARD 
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LEADERBOARD  BANNER 
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For more information, contact your Firebrand Media representative  
or Steve Zepezauer, CEO & Editorial Director  

(steve@firebrandmediainc.com).  
Visit us online at firebrandmediainc.com
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IN ADDITION TO LAGUNA BEACH INDEPENDENT, FIREBRAND MEDIA PUBLISHES  
A WIDE PORTFOLIO OF PRINT AND DIGITAL MEDIA, INCLUDING:

» Montage Magazine: The in-room publication for Montage Hotels & Resorts
» Bespoke Concierge Magazine: A luxury travel publication distributed at the top hotel concierge in New York. 
» Sea Island Life magazine: The official publication for Sea Island Resort and residences
» Pacific Coast magazine: California Iconic lifestyle magazine
» Salamander magazine: The in-room publication for Salamander Hotels & Resorts
» Monarch Beach Resort Moments magazine: The in-room publication for Monarch Beach Resort
» Laguna Beach Magazine: An award-winning city publication for Laguna Beach, California
» Newport Beach Magazine: An award-winning city publication for Newport Beach, California
» OCinSite.com: A coastal Orange County lifestyle portal
» Newport Beach Independent: The weekly newspaper of choice for Newport Beach
» Coastal Real Estate Guide: Reaches more than 70,000 affluent readers in Laguna and Newport 
» On The Menu: On The Menu Laguna Beach is the ultimate go-to dining guide for locals and visitors.
» Laguna Beach City Guide: A comprehensive resource to shopping, dining and entertainment in Laguna Beach.

LUXURY HOTEL PUBLICATIONS

REGIONAL LIFESTYLE PUBLICATIONS

MONARCH BEACH RESORT MAGAZINE 

VOLUME 8 

Moments
AN INSIDE LOOK AT THE MONARCH BAY 
BEACH CLUB REMODEL

FROM DAY
   TO NIGHT

FLAVOR AND FLARE 
DISHES AND DRINKS  

WITH SMOKY PROFILES

GOLF GUIDANCE
WATERMAN CADDIES  
INFORM AND SERVE

CRYSTAL CLEAR
INTENTION-SETTING  

AND HEALING  
WITH GEMSTONES
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BE PART OF THE CONVERSATION
The Newport Beach Independent wants to hear from  
you about the issues affecting us all. Send letters to: 
info@NewportBeachIndy.com

NBPD Addresses  
Fourth of July Concerns 
By Christopher Trela | NB 
Indy

It’s beginning to look like summer, 
and with the Fourth of July holiday 
weekend approaching, Newport Beach 
Fire Chief Jeff Boyles and Newport 
Beach Police Chief Jon Lewis told the 
City Council Tuesday night that they 
and their staff are more than ready to 
provide service wherever needed.

“Summer has officially kicked off,” 
stated Chief Boyles. “Junior Lifeguard 
program has started, our lifeguards 

are out there and every tower is now 
open. Trucks are patrolling the beach, 
and our fire personnel is fully staffed 
and ready for the Fourth of July.”

“Chief Boyles noted that the Old 
Glory Boat Parade will proceed as 
usual, but other things are different 
this year due to COVID-19. 

“We cannot have mass gather-
ings, yet we do have a lot of visitors,” 
he said, adding that this year there 
will be no fireworks or community 

Junior Lifeguard 
Updates at City 
Council Meeting
By Christopher Trela | NB Indy

The Newport Beach Junior Life-
guard program is now up and running, 
a decided change from several weeks 
ago when the COVID-19 restrictions 
had all but forced the cancellation of 
the annual program that draws more 
than 1,000 local kids that want to learn 
how to be lifeguards. 

During the Newport Beach City 
Council study session on Tuesday, June 
23, Fire Chief Jeff Boyles and Chief 
Lifeguard Mike Halphide addressed the 
City Council and explained how the 
program was implemented this year, 

Court Action Filed Against 
NMUSD for Tree Removal
By NB Indy Staff

OC Superior Court Judge Rob-
ert Moss granted Still Protecting 
Our Newport (SPON) a Temporary 
Restraining Order on June 23, 2020 
to prevent the further removal of any 
trees that still remain on Ensign Inter-
mediate School property. 

According to local reports, some 
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THIS WEEK’S QUESTION:
What are you planning to do 
this July 4th?

mGo to the beach
mGo out in to the city or to an event
mHave a holiday gathering at home
mLay low and avoid the crowds

To vote, visit  
newportbeachindy.com.  
Poll is about  
halfway down  
the homepage.

Indy POLLThe

NBPD Says 
Celebrate 4th 
of July Holiday 
Responsibly
By NB Indy Staff

As we approach the 4th of July 
holiday, the Newport Beach Police 
Department encourages the public to 
be responsible and safe over Indepen-
dence Day Weekend by not driving 
impaired.

Many 4th of July events and shows 
have been canceled due to the CO-
VID-19 pandemic, but more restau-
rants and bars are now open, making 
it that much more important for the 
Newport Beach Police Department to 
keep the community safe.

July 4th falls on a Saturday this 
year, and to keep families safe, the 
Newport Beach Police Department 
will have extra officers on patrol 
throughout the Independence Day 
Weekend looking for drivers suspect-
ed of driving impaired.

“We are all anxious to get out and 
return to some sense of normalcy,” 
Lieutenant Psaros of the NBPD said. 
“But that doesn’t excuse forgetting 
how to be safe on the road by driving 
impaired.”

trees at Ensign Intermediate were cut 
down prior to the temporary restrain-
ing order.  

The Rehearing is scheduled for OC 
Superior Court Department 13 on 
June 29 at 1:30 p.m.

The Declaratory Relief Action filed 
by SPON against the Newport‐Mesa 
Unified School District sought a 

definition of the rights and obligations 
of the parties involved regarding the 
planned removal of trees and recon-
figuration of the parking lot at Ensign 
Intermediate School located in the 
Newport Beach Cliff Haven neighbor-
hood.

The action alleges that NMUSD has 
denied SPON, its members and the 
community at large their due process 
rights by limiting and/or denying 
participation in the planning process 
which included the review, discussion 

TREE Page 2
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NewportBeachIndy.com to get all the news  
and lifestyle information in Newport Beach

Councilmember Joy Brenner at the Newport 
Beach City Council meeting on June 23

Old Glory Boat Parade will again set sail on Fourth of July 
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LAGUNA BEACH & NEWPORT BEACH COMMUNITIES

FEATURED PROPERTY: LAGUNA BEACH

Emerald Bay Home Ideal for Entertaining Along the Oceanfront

Offering Price: $17,950,000  |  Address: 199 Emerald Bay, Laguna Beach
Agent info: Rob Giem, COMPASS 

rob@robgiem.com, 949.933.7046

This Emerald Bay oceanfront residence features panoramic views of the ocean, sunsets and crashing 
whitewater below from its cliff-top setting. Occupying one of the largest parcels in Emerald Bay with 
nearly 100 feet of ocean frontage, the five-bedroom, five-bathroom home is positioned to capture 
sprawling views from every major room. 

The unique topography of the lot gently descends toward the water’s edge, with spacious terraces 
and gardens, as well as a private spa overlooking the cove. Through a private gate, the waters of the 
cove below are easily accessed. The home is a blend of contemporary design and dramatic volume 
(near to 20 feet in some locations) and walls of glass opening to the vistas. Honed limestone, 
bleached woods and crisp white walls combine to make rooms that feature expanses of glass framing 
the azure waters. 

Approximately 7,100 square feet of living area is designed for comfortable living, to maximize 
views, and proves an inviting plan for entertaining as well.

By Holly Schwartz 
McDonald

Is being a center for the 
arts a valuable asset to your 
home and neighborhood? 
It’s no secret that Laguna 
Beach is known for all of 
the artistic venues and 
galleries that it offers. 
The city is famous for the 
Festival of the Arts, the 
Sawdust Art Festival, the 
monthly art walks, and for housing 
literally hundreds of galleries that 
can be found throughout town.

Newport Beach also features 
many arts attractions and events. 
The Newport Beach city website 
offers opportunities for artists and 
also mentions some of the artistic 
offerings in the city art exhibitions 
at the library, public art sculptures 

around town, Sunday 
musicals at the central 
library, concerts on the 
green when weather is 
nice, the Newport Beach 
Film Festival, as well 
as several art galleries/
gardens.

Is there any 
correlation between 
arts in the community 
and desirability of a 

city? According to Realtor.com, 
people want to live near iconic art. 
Landmarks or sought-after features 
add a desirability factor for residents. 
Also, the use of art plus culture to 
form connections in the community 
is attractive to people. A major 
example of this is the High Line in 
NYC. The transformation of this 
area drew people to it, making it a 

sought-after neighborhood. The 
same conclusion can be drawn in 
our own localities. For instance, the 
hub of art galleries in Laguna Beach 
is an attraction that entices others 
who appreciate them.

A Princeton University Center 
for Arts and Cultural Policy Studies 
conducted research that shows that 
the arts are good for your health, 
creativity, and mental wellbeing. 
You don’t need a prescription 
for that! How is art good for 
our health? The enjoyment of it 
apparently reduces stress, which is 
of course health-friendly. Events and 
attractions also offer opportunities 
for volunteering or to be involved 
in the arts, which are both linked to 
better health as well as creativity. The 
study also notes that communities 
with a presence of artists and art 

organizations are found to have 
lower rates of delinquency and 
crime. It would follow that those 
are characteristics of communities 
that would be more appealing, and 
therefore more valuable.

 There appears to be good reason 
to support the presence of the 
arts in our communities. From 
the magnetic allure to the benefits 
they reap in fostering healthy, safe 
communities, it makes sense that our 
cities should proudly exhibit their 
love and support of the arts. Why is 
living in an area with arts important 
to you?  

Holly Schwartz is a Realtor with 
Villa Real Estate who lives in Newport 
Beach and has been featured on 
HGTV’s “House Hunters.” She can be 
reached with comments or story ideas 
at HSchwartz@VillaRealEstate.com. 

ASK THE EXPERT

Is There a Link Between the Arts and Home Values?

Holly McDonald

FROM THE PUBLISHERS OF
“Our Town-Our Paper” 
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STANFIELD REAL ESTATE GROUP PRESENTS

HIllside Estate
A sprawling home in San   
Juan Capistrano is full of       
action-packed amenities  
inside and out.

Desert Compound
Antique  elements are    
integrated with rammed-
earth construction in      
Rancho Mirage.

Going Rustic
Southern California interior 
designers are combining 
industrial design with
farmhouse chic.

Buying Paradise
Residents of homes in 
resort communities are 
relishing the benefi ts of a      
permanent vacation.
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Holiday Fiction

Digest
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A Helping Hand

By Daniel Langhorne, 
Special to the Independent

A former Laguna Beach couple 
who lived on Starlit Drive in Blue-
bird Canyon for more than 50 years 
is recuperating from the loss of their 
new home in Paradise after it burned 
in the Camp Fire three weeks after 
they moved in.

Dick and Carol Stein recently left 
their family home in Laguna Beach 
with their daughter Linda to be clos-
er to their great-grandchildren who 
live in Chico. Both in their mid-80s, 
the Steins had just fi nished unpack-

ing belongings at their new home 
when they received two calls from 
local authorities to evacuate—then 
came the knock at the door from a 
police offi cer telling them to get out.

As they got into their cars with 
just the clothes they were wearing, 
the Steins could see a 40-foot wall of 
fl ames approaching their neighbor’s 
house across the street.

“They were having a diffi cult time 
breathing during their escape and 
could barely see the lights in the 
vehicle ahead of them,” said Susan 
Stein, Dick and Carol’s daughter who 

HOLIDAY DIGEST, page 20CAMP FIRE, page 18

 Dick and Carol Stein are recuperating from the loss of their new home in Paradise after it burned in the Camp Fire three weeks 
after they moved in. The couple previously lived in Bluebird Canyon for more than 50 years.

Spanish 
Students 
Hear 
Refugee’s 
Story
By Amy Orr | LB Indy

Immigration is a controversial topic 
in the United States. Some politicians 
see refugees as a threat to national 
security, while others categorize them as 
individuals in need of assistance. Today, 
television and computer screens are fi lled 
with world leaders and their emotionally 
charged opinions on the subject.

Last week, Thurston Middle School 
eighth graders had the opportunity to 
become familiar with the issue of immi-
gration on a personal level. While honing 
their language skills with a long-distance 
pen pal, the middle schoolers discovered 
that they were talking to a Central Amer-
ican refugee. 

Students in Jeffrey Dippel’s 1B Spanish 
class engage with native Spanish speakers 
through an interactive website called 
talkabroad.com. During their recent 
studies of Nicaraguan culture, the 
youngsters had a video chat with a man 
named Allan M.

Allan spent 18 years living in Mana-
gua, Nicaragua. He has regularly spoken 
with Laguna middle schoolers and 

REFUGEE, page 3

Editor’s Note: Welcome to the 
sixth annual Holiday Digest—a 
collection of fiction and nonfiction 
stories published in the Indy by 
members of the Third Street Writ-
ers, a nonprofit dedicated to foster-
ing literary arts in Laguna Beach. 

Third Street Writers hosts a week-

Eight Nights, 
Three Wishes, 
and a China 
Cabinet

COASTAL
REAL ESTATE GUIDE

INSIDE

The Ultimate Real Estate Guide 
for Homebuyers & Owners in 

Newport Beach and Laguna Beach

Download the new 
Indy app for
Apple & Android 

PAGE 8 | A&E

Winners of Art & 
Nature Plein Air 
Show Announced

PAGE 6 | CRIER

Hospitality Night 
Brings Holiday Cheer 
Next Friday

Laguna residents rally to aid longtime neighbors 
after new home burns in Camp Fire
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Laguna    
  Living

LOCAL LIFESTYLE  
HOMES AND NEIGHBORHOODS  
FROM THE HILLS TO THE COAST

• SOUTH LAGUNA
• LAGUNA CANYON
• THE VILLAGE
• BLUEBIRD CANYON
• TOP OF THE WORLD
• NORTH LAGUNA

DESERT DESTINATIONS
A FALL ROAD TRIP TO THE  
WEST’S NATIONAL PARKS
SCENIC SPAS
LOCAL RESORTS MOVE THEIR 
SOOTHING TREATMENTS OUTSIDE
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