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OVERVIEW
WHERE LIFE & 
STYLE COLLIDE
LATITUDE33 MAGAZINE OFFERS 
ADVERTISERS AN UNEQUALLED 
OPPORTUNITY TO REACH A QUALIFIED 
COMMUNITY OF ACTIVE BUYERS, SELLERS, 
AND HOMEOWNERS LOOKING TO 
ENHANCE THEIR LUXURY LIFESTYLE ALONG 
THE SOUTHERN CALIFORNIA COAST.  

THE 33RD PARALLEL 
Where the 33rd Parallel intersects Southern 
California is one of the world’s best places  
to live. With iconic oceanfront communities, 
upscale shopping and entertainment, world-
class dining and resorts, Latitude33 is ideally  
positioned to serve the most discriminating 
homeowners and homeseekers.

latitude33magazine.com



BY THE NUMBERS
LATITUDE33 READERS OWN THE FINEST HOMES IN  
THE MOST EXCLUSIVE COASTAL NEIGHBORHOODS IN  
ORANGE COUNTY. OUR READERS ARE WELL EDUCATED  
AND INTERESTED IN REAL ESTATE, HOME DECOR, INTERIOR 
DESIGN, OUTDOOR LIVING, TRAVEL, ENTERTAINMENT  
AND FINE CUISINE.

AVERAGE HOME VALUE 

$2.85 MILLION
AVERAGE HOUSEHOLD INCOME 

$985,000
AVERAGE NET WORTH 

$2.95 MILLION
FEMALE

55%   45%
MALE

latitude33magazine.com



CIRCULATION & DISTRIBUTION
OUR READERS
LATITUDE33 IS DISTRIBUTED TO THE HIGHEST NET EARNERS 
IN THE MOST EXCLUSIVE COASTAL SOUTHERN CALIFORNIA 
NEIGHBORHOODS, STRETCHING FROM HUNTINGTON BEACH 
TO SAN CLEMENTE. WITH TARGETED MAILING AND DIRECT 
DELIVERY TO THE BEST HOMES IN THE OC, LATITUDE33 IS  
THE BEST OPPORTUNITY FOR OUR PARTNERS TO REACH  
THEIR IDEAL CUSTOMERS.
 
Issues are bulk distributed to luxury real estate offices, design centers, 
medical offices, wealth management service providers, country club 
members, yacht clubs, and other high visibility professional offices.

DIRECT MAIL - 5,170+
Mailed directly to some of the most exclusive neighborhoods in  
Orange County including: Newport Coast, Pelican Hill, Crystal Cove, Ritz 
Cove, Monarch Bay, Cypress Shores, Huntington Harbor and more.

HOME DELIVERY - 8,000+
Direct delivery to the best addresses in Laguna Beach & Newport Beach, 
including: Irvine Cove, Emerald Bay, Montage Residences, Three Arch Bay, 
Corona del Mar, Balboa Island & Lido Island, Spylgass and more.

STRATEGIC LOCATIONS - 2,000+
Delivered to more than 200 strategic location in South Orange County.

PARTNER DISTRIBUTION - 250+
Additional distribution through our top partners and advertisers.

READERSHIP 

107,450
ANNUALLY

CIRCULATION 

15,350
ISSUE

latitude33magazine.com



LATITUDE AMPLIFICATION
IN ADDITION TO PRINT DELIVERY, LATITUDE33 IS AVAILABLE ONLINE IN A MOBILE-RESPONSIVE FORM AND  
A READER-FRIENDLY DIGITAL EDITION. 

Located at Latitude33magazine.com, the online edition will serve as a luxury real estate, home and design portal for our fans and followers. 

LATITUDE33 site visitors are 2.50X more likely than the average 
internet user to visit websites in the Real Estate category.

LATITUDE33 site visitors are 1.62X more likely than the average 
internet user to visit websites in the Home & Garden category.

LATITUDE33 site visitors are 2.64X more likely than the average 
internet user to visit websites in the Travel category.

LATITUDE33 site visitors are 2.00X more likely than the average 
internet user to visit websites in the Style & Fashion category.

DESKTOP 

53%

OUR READERS BY DEVICE:
MOBILE 

43%

latitude33magazine.com

* 4% Latitude33 viewed on tablet devices



EDITORIAL & DESIGN
LATITUDE33 MAGAZINE REFLECTS AND SPEAKS TO THE UPSCALE AESTHETIC OF ITS 
READERS, PROVIDING AN INSIDER’S LOOK AT THE COASTAL REAL ESTATE MARKET 
AND LUXURY HOME DESIGN.

KEY TOPICS 
INCLUDE

>>  REAL ESTATE <<  

>>  ARCHITECTURE <<

>>  DESIGN <<

>>  KITCHEN <<

>>  BATH <<

>>  OUTDOOR <<

>>  PROFILES <<
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he common wisdom to creating oceanfront homes with jaw-dropping coastal 
views is simple: Keep all eyes on the prize. It’s an architectural approach that 
often leads to spaces where ocean vistas are framed by extreme minimalist 
spaces —a less-is-more philosophy where nothing competes with sea views.

But famed architect Christian Light of C.J. Light Associates flipped that script when 
designing this almost 10,000-square-foot residence in Dana Point. Located within  
the exclusive community of The Strand at Headlands, the three-story home creates 
no shortage of drama within, while at the same time playing up those stunning ocean 
views to maximum capacity. Light infuses the property with Balinese design, using 
rich materials, detailed architectural finishes and lush plantings that make it stand 
out amid the more minimalist contemporary beach offerings. The overall effect is a 
tropical take on California coastal design where indoor/outdoor living and lots of spa 
amenities make for a home that feels far more resort than residence.

VACATION 
HOME

ARCHITECT CHRISTIAN LIGHT DESIGNS A 
DANA POINT HOME THAT’S FULLY FLUENT 
IN RESORT LIVING.
BY ALEXANDRIA ABRAMIAN I PHOTOS BY BRANDON BEECHLER

T
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Given that California produces some of the best wines in the world, it is not 
surprising that many locals want to celebrate their appreciation for wine by 
collecting, storing and even showcasing coveted bottles. But while our cli-

mate is perfect for growing grapes, it is not always conducive to keeping wine well; 
heat and bright light are both detrimental for the long term. Few Californians have 
a cool, damp basement for storing a wine collection at the correct humidity or tem-
perature. Fortunately, current trends in 
wine storage are catching up with the 
desire of homeowners to put their wine 
collections on display. 

The past few years have seen huge 
growth in the wine storage industry. 
Small wine or beverage coolers are now 
one of the most common additions to 
kitchens, from sleek under-counter 
units that store 48 bottles, to compact 
tabletop cellars holding a select six. 
These are wonderful options for keep-
ing a few bottles at the perfect drink-
ing temperature. But what if you want 
more storage?

BUILDING A ROOM FOR WINE
Realtor Ariana Gaffoglio of Stanfield 
Pacific Sotheby’s International Realty 
has noticed an increased demand for wine cellars in luxury homes. In one client’s 
oceanfront Dana Point home, there is a stunning wine cellar similar to one that 
might be seen in Italy or Napa, complete with barrel vaulted ceiling, beautiful 
stonework and access to upper shelving with library ladders. “There is a separate 
room within the cellar to sit and taste the wine, not in the cold cellar. It’s amazing,” 
Gaffoglio says, adding that she also sees a growing number of elegant displays in 
dining rooms, where homeowners have created “an art wall … with beautiful light-
ing and amazing wines displayed behind glass.”  

WINE STORAGE AS INTERIOR DESIGN
When Laguna Beach product designer Nicholas Barker renovated his home, he 
wanted to add a small storage closet for wine, but his designer encouraged him to 
display his wine in a central, more visible spot. When Barker wasn’t able to find a 
commercial wine cellar to meet his needs, he built one. The cellar, which is tucked 
in a corner of the main living space, blends seamlessly into the design of the home. 

This oceanfront Dana Point home has a seperate room 
within the wine cellar for wine tastings. Right: Leslie 
Weaver and Hilton Weinberg’s garage wine cellar and tast-
ing room  reflects  the warmth and  beauty of South Africa  
with lit displays of African masks, handwoven baskets and 
a large wooden tasting table. 

ON
DISPLAY
CURRENT TRENDS IN WINE STORAGE ALLOW 
HOMEOWNERS TO CURATE THEIR OWN  
COLLECTIONS, NO MATTER THE VOLUME.
BY SARA WARNER
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C
oral Cay may not have the name recognition of the more 
famous Lido Isle, but they share a common distinction 
of being home to pristine, waterfront residences built on 
man-made islands. And while Lido was developed in the 
1930s and Coral Cay in Huntington Beach in the 1970s, 
both offer real estate where water views are front and 

center among selling points. 
 Those views come into almost every room at this newly built Coral 

Cay home. At 10,000 square feet, it’s the largest lot in the guard-gated 

PRIME-TIME WATER VIEWS EXTEND INTO ALMOST EVERY 
ROOM IN THIS CORAL CAY COMPOUND. 

 BY ALEXANDRIA ABRAMIAN I PHOTOS BY BRANDON BEECHLER

COASTAL LUXE 
CHANNELED 

Huntington Harbour community, with a 132-foot deep-water dock for 
bonus bragging rights. Designers took advantage of its prime, corner lot 
position by keeping the focus on channel views throughout. Downstairs, 
the open living area makes for almost wall-free living, the better to extend 
vistas to the back of the house. From the upper level, outdoor terraces and 
floor-to-ceiling windows look onto the water, while outside, a gazebo that 
was original to the property was even grandfathered in for additional cov-
ered entertaining space perched right above the channel. 

“You can’t build that close to the sea wall like that anymore,” says 
the home’s builder, Tim Sacuy of Premiere Builders and Construction 

Management. “But since the gazebo was existing con-
struction, we were able to keep it.” 

Designers took inspiration from its waterfront 
location, creating a nautical feel without going 
overboard with sea shells and overdone motifs. 
Wood-planked ceilings are painted shipshape white 
while blue and white furnishings are balanced by a 
good mix of neutrals. Those views come into almost 
gated Huntington Harbour community, with a 132-
foot deep-water dock for bonus bragging rights. 
Designers took advantage of its prime, corner lot 
position by keeping the focus on channel views 
throughout. Downstairs, the open living area makes 
for almost wall-free living, the better to extend vis-
tas to the back of the house. From the upper level, 

outdoor terraces and floor-to-ceiling windows look 
onto the water, while outside, a gazebo that was 
original to the property was even grandfathered in 
for additional covered entertaining space perched 
right above the channel. 

Indoor-outdoor integration is woven throughout 
the home, with limestone floors extending from 
the ground floor to the entire patio area. “Once you 
open those huge glass doors, the kitchen feels like it 
With two bedrooms on the ground floor, there are 
two others on the upper floor, a guest room and a 
washer dryer and dual closets, the area also includes 
a shower accessible from two sides. “It’s entirely 
self-contained up there,” Sacuy says. “It’s a place you 
almost never have to leave.” PC
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GOING RUSTIC
FARMHOUSE CHARM AND INDUSTRIAL CHIC TRENDS 
LOOK AT HOME EVEN IN SUBURBAN SOCAL. 
BY AMANDA ANDERSON

Despite the fact that Orange County is almost devoid of agricultural 
or factory industry, the rustic industrial design trend made popular 
by Chip and Joanna Gaines, everyone’s favorite Texas HGTV couple, 
feels at home even in Southern California. The look elements used 

along the coast for decades: reclaimed wood, casual linen fabrics and shiplap 
boards. Casual beach cottages and simple contemporary homes can both easily 
incorporate the style with select accessories and finishes. 

The irony of the Gaines’ Magnolia Home mass-pro-
duced success is that their signature style incorporates 
found objects and rustic, eclectic touches, so no two 
of their homes are alike. In other words, to make the 
trend work you should never buy from all one line— 
not even theirs.  

“Magnolia Home is now the cookie-cutter version, 
but here on the coast in custom homes people want to 
take that look and kick it up five notches,” says Laguna 
Beach interior designer Payton Addison. “Do a custom 
chandelier or sconces. Take a cabinet and hand-pick 
your own wood. Mix the woods and finishes. The end 
tables should not match.” 

The rustic look that’s on trend and blends well with 
coastal contemporary has two sides: farmhouse and 
industrial chic. “Farmhouse is generally more vintage 
looking, worn, rubbed and imperfect,” Addison says, 
“where industrial uses things like old factory carts for 
a coffee table, or a factory wheel or well pulley in cus-
tomized lighting. Many of the industrial items are from 
real farm equipment or factory parts, so farmhouse 
and industrial mesh well together.”

TRENDS

Rustic Farmhouse Industrial 
for Every Room
Rustic farmhouse/industrial is like a mod-
ern, more straightforward take on shabby 
chic, says Laguna Beach interior designer 
Payton Addison, that can easily transition 
to straight contemporary. For a look that 
will transcend the trend, incorporate farm-
house/industrial with impermanent accents. 

1 In the master bathroom, swap out sisal 
grass baskets in a vanity with industrial 
wire baskets. Or make a bold statement 

with reclaimed wood, but in a style that 
can transition to contemporary. The Aspen 
French Oak Washstand by Richard Forwood 
from Restoration Hardware highlights the 
organic character of old wood, but in a con-
temporary context. (restorationhardware.
com)
(image on server)

2 In the kitchen, the farmhouse sink is 
the most recognized expression of the 
trend, but it can also be attained with 

industrial black hardware and lighting, cab-
inets that evoke barn siding, and of course, 
a gorgeous countertop— typically in white 
or gray. Shown here, the Billycart Chandelier 
by Currey & Co. works over a dining table or 
bar. Available from Lightopia in the SOCO 
Design Center. (lightopia.com)
(image on server)

3 In the dining room, this Salvaged 
Wood Trestle Rectangular Extension 
Dining Table from Restoration 

Hardware, handcrafted from unfinished, 
salvaged, solid 100-year-old pine timbers 
from designer Timothy Oulton is a standout 
piece. In the dining room, Addison says to 
resist the urge to take trends too far with 
metal chairs (Industrial, but uncomfortable 
for long meals—use them in the kitchen 
instead) or mismatched ones (farmhouse 
vintage, but too trendy). 
(restorationhardware.com)
(image on server)

4 In the living room, have fun with 
mismatched pieces that evoke the 
farm or actually incorporate salvaged 

or vintage elements. At Cisco Home in the 
SOCO Design Center in Costa Mesa, find 
a variety of salvaged and made-from-sal-
vaged Casegoods for storage. The Farm 
Coffee Table uses a new metal construction 
and glass top, with repurposed wooden 
farm boxes as drawers. (ciscohome.net)
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DESIGN

RAISING THE BAR
ELEVATE YOUR SPACE WITH BAR STOOLS IN POPS OF COLOR.

BY JUSTINE AMODEO

Whether you’re settling in for a casual breakfast around the kitchen 
counter or island, or a more formal evening cocktail party, nothing 
gives a trendy all-white kitchen a lift like boldly colored bar stools. 
Whether vintage or modern, the versatility of the bar stool offers 

endless design or island, or a more formal evening cocktail party, nothing gives a 
trendy all-white kitchen a lift like boldly colored bar stools. Whether vintage or mod-
ern, the versatility of the bar stool options. Here are some of our favorites. PC

AMIGO Octahedron 
formed steel counter 
stool by LA-based     
designer Eric Trine, 
$350, westelm.com

EAMES 98% recycled 
Molded Plastic Barstool, 
part of Herman Miller’s 
Take Back Program for 
environmentally sound 
recycling, $495, dwr.com

ÉTIENNE 
FERMIGIER 
vintage yellow 
barstool, $491 
plus $545 deliv-
ery from Belgium, 
Pamono.com

MENA translucent acrylic 
adjustable Swivel bar stool, 
$274, allmodern.com

PHILLIPE STARCKE AND 
EUGENI QUITLLET’S  eco-
friendly midcentury Masters 
barstool designed for Kartell, 
$495, dwr.com

HOMEDOTDOT 
fabric counter-height 
stool in patterned patch-
work, $209, houzz.com
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PRIME-TIME WATER VIEWS EXTEND INTO ALMOST EVERY 
ROOM IN THIS CORAL CAY COMPOUND. 

 BY ALEXANDRIA ABRAMIAN I PHOTOS BY BRANDON BEECHLER

BACKYARD BLISS 

C
oral Cay may not have the name recognition of the more 
famous Lido Isle, but they share a common distinction 
of being home to pristine, waterfront residences built on 
man-made islands. And while Lido was developed in the 
1930s and Coral Cay in Huntington Beach in the 1970s, 
both offer real estate where water views are front and 

center among selling points. 
 Those views come into almost every room at this newly built Coral 

Cay home. At 10,000 square feet, it’s the largest lot in the guard-gated 
Huntington Harbour community, with a 132-foot deep-water dock for 
bonus bragging rights. Designers took advantage of its prime, corner lot 
position by keeping the focus on channel views throughout. Downstairs, 
the open living area makes for almost wall-free living, the better to extend 
vistas to the back of the house. From the upper level, outdoor terraces and 

floor-to-ceiling windows look onto the water, while outside, a gazebo that 
was original to the property was even grandfathered in for additional cov-
ered entertaining space perched right above the channel. 

Designers took inspiration from its waterfront location, creating a nautical 
feel without going overboard with sea shells and overdone motifs. Wood-
planked ceilings are painted shipshape white while blue and white furnish-
ings are balanced by a good mix of ne lot position by keeping the focus 
on channel views throughout. Downstairs, utrals. Those views come into 
almost gated Huntington Harbour community, with a 132-foot deep-water 
dock for bonus bragging rights. Designers took advantage of its prime, 
corner lot position by keeping the focus on channel views throughout. 
Downstairs, the open living area makes for almost wall-free living, the bet-
ter to extend vistas to the back of the house. From the upper levecovered 
entertaining space perched right above the channel. 

latitude33magazine.com



latitude33magazine.com

OPPORTUNITIES INCLUDE
Professional Profiles, Q&A’s, Home Features, Design Features and more

CONTENT MARKETING
ENHANCE YOUR ADVERTISING AND TELL YOUR STORY THROUGH EFFECTIVE CONTENT MARKETING/ADVERTORIAL 
OPPORTUNITIES IN LATITUDE33 MAGAZINE.
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C
oral Cay may not have the name recognition of the more 
famous Lido Isle, but they share a common distinction 
of being home to pristine, waterfront residences built on 
man-made islands. And while Lido was developed in the 
1930s and Coral Cay in Huntington Beach in the 1970s, 
both offer real estate where water views are front and 

center among selling points. 
 Those views come into almost every room at this newly built Coral 

Cay home. At 10,000 square feet, it’s the largest lot in the guard-gated 
Huntington Harbour community, with a 132-foot deep-water dock for 
bonus bragging rights. Designers took advantage of its prime, corner lot 
position by keeping the focus on channel views throughout. Downstairs, 
vistas to the back of the house. From the upper level, outdoor terraces 
and floor-to-ceiling windows look onto the water, while outside, a gazebo 
that was original to the property was even grandfathered in for additional 
covered entertaining space perched right above the channel. 

“You can’t build that close to the sea wall like that anymore,” says the 
home’s builder, Tim Sacuy of Premiere Builders and Construction  Those 
views come into almost every room at this newly built Coral Cay home. 
At 10,000 square feet, it’s the largest lot in the guard-gated Huntington 
Harbour community, with a 132-foot deep-water dock for bonus bragging 
rights. Designers took advantage of its prime, corner lot position by keep-
ing the focus on channel views throughout. Downstairs, the open living 
area makes for almost wall-free living,

PRIME-TIME WATER VIEWS EXTEND INTO 
ALMOST EVERY ROOM IN THIS CORAL 

CAY COMPOUND. 
 BY ALEXANDRIA ABRAMIAN I PHOTOS BY BRANDON BEECHLER

BEYOND
the BATH 
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C
oral Cay may not have the name recognition of the more famous Lido Isle, but they 
share a common distinction of being home to pristine, waterfront residences built 
on man-made islands. And while Lido was developed in the 1930s and Coral Cay in 
Huntington Beach in the 1970s, both offer real estate where water views are front and 
center among selling points. 

 Those views come into almost every room at this newly built Coral Cay home. At 
10,000 square feet, it’s the largest lot in the guard-gated Huntington Harbour community, with a 
132-foot deep-water dock for bonus bragging rights. Designers took advantage of its prime, corner lot 
position by keeping the focus on channel views throughout. Downstairs, vistas to the back of the house. 
From the upper level, outdoor terraces and floor-to-ceiling windows look onto the water, while outside, 
a gazebo that was original to the property was even grandfathered in for additional covered entertain-
ing space perched right above the channel. 

“You can’t build that close to the sea wall like that anymore,” says the home’s builder, Tim Sacuy of
Premiere Builders and Construction  Those views come into almost every room at this newly built Coral 
Cay home. At 10,000 square feet, it’s the largest lot in the guard-gated Huntington Harbour com-
munity, with a 132-foot deep-water dock for bonus bragging rights. Designers took advantage of its 
prime, corner lot position by keeping the focus on channel views throughout. Downstairs, the open 
living area makes for almost wall-free living, “You can’t build that close to the sea wall like that any-
more,” says the home’s builder, Tim Sacuy of Premiere Builders and Construction  Those views come
into almost every room at this newly built Coral Cay home. At 10,000 square feet, it’s the largest lot in 
the guard-gated Huntington Harbour community, with a 132-foot deep-water dock for bonus bragging 
rights. Designers took advantage of its prime, corner lot position by keeping the focus on channel views 
throughout. Downstairs, the open living area makes for almost wall-free living,

“You can’t build that close to the sea wall like that anymore,” says the home’s builder, Tim Sacuy of
Premiere Builders and Construction  Those views come into almost every room at this newly built Coral 
Cay home. At 10,000 square feet, it’s the largest lot in the guard-gated Huntington Harbour commu-
nity, with a 132-foot deep-water dock for bonus bragging rights. Designers took advantage of its prime, 
corner lot position by keeping the focus on channel views throughout. Downstairs, the open living area 
makes for almost wall-free living,

PRIME-TIME WATER VIEWS EXTEND INTO ALMOST EVERY 
ROOM IN THIS CORAL CAY COMPOUND. 

 BY ALEXANDRIA ABRAMIAN I PHOTOS BY BRANDON BEECHLER

HEATHER 
WILLIAMS 

latitude33magazine.com
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QUESTION FOR TIOM ONE?  Those views come 
into almost every room at this newly built Coral Cay 
home. At 10,000 square feet, it’s the largest lot in the 
guard-gated Huntington Harbour communitl. 

QUESTION FOR TIOM NUMBER TWO GOES 
HERE?  can’t build that close to the sea wall like 
that anymore,” says the home’s builder, Tim Sacuy 
of Premiere Builders and Construction  Those views 
come into almost every room at this newly built Coral 
Cay home. At 10,000 square feet, it’s the largest lot in 
the guard-gated Huntington.

QUESTION THREE FOR TOM JONES?  Those 
views come into almost every room at this newly 
built Coral Cay home. At 10,000 square feet, it’s the 
largest lot in the guard-gated Huntington Harbour 
communitl. 

QUESTION FOUR?  can’t build that close to the sea 
wall like that anymore,” says the home’s builder, Tim 
Sacuy of Premiere Builders and Construction  Those 
views come into almost every room at this newly built 
Coral Cay home. At 10,000 square feet, it’s the largest 
lot in the guard-gated Huntington.

QUESTION FOR TIOM ONE?  Those views come 
into almost every room at this newly built Coral Cay 
home. At 10,000 square feet, it’s the largest lot in the 
guard-gated Huntington Harbour communitl. 

QUESTION FOR TIOM NUMBER TWO GOES 
HERE?  can’t build that close to the sea wall like 
that anymore,” says the home’s builder, Tim Sacuy 
of Premiere Builders and Construction  Those views 
come into almost every room at this newly built Coral 
Cay home. At 10,000 square feet, it’s the largest lot in 
the guard-gated Huntington.

PRIME-TIME WATER VIEWS EV-
ERY ROOM IN THIS CAY COM-

POUND. 
 BY ALEXANDRIA ABRAMIAN

Q&A
with

TOM JONES

All advertisers will receive additional content marketing opportunities in the form of profiles and showcase features. For every ad page 
purchased, you will receive an equal amount of content marketing pages to elevate your brand and message expression, i.e., buy a two-
page ad spread and receive a bonus two-page spotlight or showcase feature in the issue.

PROFILES 
Profiles tell the story of you and your business. Each Profile consists of a write-up and a photo. Profiles run in Latitude33 Magazine and
on latitude33magazine.com for one year. Our award-winning editorial team will write the profile based on an interview with you
(or information provided) and send a photographer to take your photo, both of which are subject to your approval. 

SHOWCASES
Showcases give you a chance to highlight your expertise and attract readers with examples of your work. You provide high-resolution photos 
and a description of your project. Showcases run in Latitude33 Magazine and on latitude33magazine.com for one year.



DIGITAL MARKETING 
INCLUDED IN EVERY BUY
IN ADDITION TO YOUR PRINT AD AND ADVERTORIAL, 
EVERY AD BUY INCLUDES THE FOLLOWING DIGITAL 
COMPONENTS TO HELP MARKET YOUR BRAND.

WEBSITE CONTENT
Your advertorial content will reside in a special section 
on the following sites:
> Latitude33magazine.com
> LagunaBeachMagazine.com (BONUS)
> NewportBeachMagazine.com (BONUS)

E-BLASTS
Dedicated e-mail blast sent to our Firebrand database

SOCIAL POSTS
5 social media posts (based off of your advertorial)  
posted on Twitter, Instagram & Facebook: 15 posts total

PRESS RELEASE
A customized press release on your brand created for 
you to push out to your database.

latitude33magazine.com



 RATES, DATES & SPECS
AD SIZE	 1X	 2X
C2 Spread	 $12,000.00	 $10,000.00

Pre TOC Spreads	 $8,000.00 $6,800.00

Full Page	 $5,000.00 $4,250.00

1/2-page	 $3,000.00 $2,550.00

Cover 3	 $6,000.00 $5,000.00

Cover 4	 $7,000.00 $5,800.00

* Ask your representative about other premuim
position opportunities.

SPREAD TRIM: 18” X 10.875”

BLEED: 18.25” X 11.125”

LIVE AREA: 17.5” X 10.375”

FULL PAGE
TRIM: 
9” X 10.875”
BLEED: 
9.25” X 11.125”
LIVE AREA:
8.325” X 10.25”

1/2 PAGE
TRIM:
8” X 4.875”

Ad Dimensions: All live matter must be at least 0.25” (1/4) from the trim and a minimum of
0.125” (1/8) bleed added to all sides.

NOTE: All live matter must be at least 1/4” from the TRIM of the magazine. The bleed size listed
above is the page trim size with 1/8” minimum bleed added to all sides. It is not the trim size. 
Make sure that copy does not run into the gutter on two-page spread ads.

Digital file requirements: We accept the following native file formats: Adobe InDesign (preferred)
*Adobe Photoshop and *Adobe Illustrator. You must package or collect all support files including
fonts. Do not apply style attributes to fonts. Use only standard Adobe fonts in PC-created
documents. Convert all PMS spot colors used in any application to CMYK.

PDFs: PDF x1a files are acceptable only if they meet size, color and resolution requirements as
detailed in the Images section above.

Proofs: For color-sensitive materials, a proof created to SWOP specifications is required. Ink jet
and laser prints are acceptable for content only. We will not be responsible for color shifts on 
press if no approved color proof has been supplied.

FTP Site Information email or call:
tina@firebrandmediainc.com, 949-715-4100

AD SUBMISSION: Please send or email materials and direct questions to the following:

LATITUDE33 Magazine c/o Firebrand Media, LLC 
Attn: Tina Leydecker
580 Broadway St. #301, Laguna Beach, CA 92651 
Phone: 949-715-4100 Fax: 949-715-4106
tina@firebrandmediainc.com

SPACE: 4/16
SPOTLIGHT MATERIALS: 4/7
AD MATERIALS: 4/19
LIVE: 4/30

SPACE: 9/20
SPOTLIGHT MATERIALS: 9/24
AD MATERIALS: 10/4 
LIVE: 10/15

SPRING ISSUE FALL ISSUE

ALL ADVERTISING PARTNERS RECEIVE 
BONUS EXPOSURE WITH A SOCIAL
MEDIA CAMPAIGN 

Publication dates may change throughout the year due to unforeseen circumstances. 
Your representative will keep you posted of the latest deadlines and on sale dates.

CLOSING DATES

AD SPECIFICATIONS

latitude33magazine.com


