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2023 Media Kit
Published every Friday, the Coastal Real Estate 
Guide (CREG) is the most effective and targeted 
way for agents to reach homeowners and buyers 
in Newport Beach, Corona del Mar and Laguna 
Beach. Published by and distributed with the 
Laguna Beach Independent and Newport Beach 

Indpendent newspapers every Friday, along with 
the home and bulk delivery in the southern markets.  
The highest newsprint quality, largest size, and best 
production color available to showcase your listings. 
CREG reaches more home owners and buyers in these 
affluent coastal communities.

COASTALREALESTATEGUIDE.COM

SERVING: LAGUNA BEACH & NEWPORT BEACH COMMUNITIESSERVING ORANGE COUNTY’S COASTAL COMMUNITIES
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• 25,000+  COPIES PER WEEK 

• 90,000+ AFFLUENT READERS

• PRIME COVERAGE OF HOMES IN NEWPORT 
   BEACH, CORONA DEL MAR AND LAGUNA 
   BEACH - KEY COMMUNITIES SUCH AS:

• Three Arch Bay 	 • Lagunita
• Emerald Bay	 • Irvine Cove
• Laguna Beach Village	 • Cliff Drive
• Top of the World	 • Peninsula Point
• Cameo Shores	  

 

• BULK DISTRIBUTION TO SELECT BUSINESSES  
   AND HIGH VISIBILITY LOCATIONS, INCLUDING:

• Restaurants	 • Real estate offices
• Doctor’s offices	 • Retail shopping areas

CIRCULATION AND DISTRIBUTION*

ADVERTISING OPPORTUNITIES & BENEFITS
• Reaches more residents and business owners than any other real estate newspaper magazine or guide

• All display ads are in FULL COLOR – no other paper can offer this benefit!

• Tabloid format maximizes readership and advertiser visibility

• Advertisers are included in our digital edition, with links directly to websites 

* FOR DETAILED MAPS OF DISTRIBUTION AREAS, ASK YOUR  
SALES REPRESENTATIVE

SERVING: LAGUNA BEACH & NEWPORT BEACH COMMUNITIESSERVING ORANGE COUNTY’S COASTAL COMMUNITIES

READER DEMOGRAPHICS & INTERESTS
The Coastal Real Estate Guide readers are homeowners in exclusively selected neighborhoods throughout  
Orange County’s coastal communities. Stretching from Newport Beach to Laguna Beach, the distribution  
areas target home values that are $1.2 million and above. Our readers are well educated and interested  

in home decor and interior design, outdoor living area landscapes, and real estate market trends.

Our readers charitable contributions index 241% higher than the national average
They spend 211% more than the national average on household furnishings and operations
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PRINT MARKETING OPPORTUNITIES

SERVING: LAGUNA BEACH & NEWPORT BEACH COMMUNITIESSERVING ORANGE COUNTY’S COASTAL COMMUNITIES
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FROM THE PUBLISHERS OF
“Our Town-Our Paper” 

Property:   922 Acapulco Street, Laguna Beach

Offering Price: $2,295,000

www.922Acapulco.com

Agent Info: The Horton Team  

949.422.6122 

HortonsInLaguna.com

With panoramic ocean and Catalina Island views, this home has a great floor plan 
comprised of approximately 1,934 square feet, with 3 bedrooms and 2.5 baths. There’s 
warm, natural lighting throughout along with remodeled finishes of honed granite, 
Ann Sacks tile, Italian marble, and mosaic tile. The chef ’s kitchen features stainless 
steel appliances, a large center bar island and adjacent full-size dining room. The open 
living room boasts ocean views from every angle, recessed surround sound speakers, 
and remodeled crystal gas fireplaces. The spacious master suite includes a walk-in closet, 
remodeled gas fireplace, doors to deck and luxurious bathroom. This home is in a great 
location and includes a 2-car direct-access garage with storage, electrical for car charging, 
three decks for outdoor living and a private rear patio surrounded by greenery.

FEATURED PROPERTY: LAGUNA BEACH

Contemporary Retreat in Scenic Arch Beach Heights

When it comes to providing their 
clients exceptional customer service, no 
one does it better than The File Group. 
Established in 2016, The File Group is 
a full-service, comprehensive real estate 
group whose mission is to make real 
estate accessible for everyone. Whether 
their clients are first-time homebuyers 
or sellers listing their luxury beachfront 
property, Janelle and Brandon provide 
their clients with the same unparalleled, 
five-star service that exceeds every 
expectation. Primarily serving buyers 
and sellers in Orange County and the 
surrounding area, The File Group 
takes an individualized, client-centric 
approach while collaborating as a team 
in order to help their clients accomplish 
their real estate goals.

The File Group
Your Local Corona del Mar Team

Janelle File, the Principal and Co-
Founder of the File Group has been 
active in Orange County’s high-end 
business world for many years. As 
a respected employee of the Irvine 
Company, she rose through the ranks 
and received numerous promotions, 
while expanding on her roles and 
responsibilities. She transitioned into 
real estate 19 years ago and developed 
her own real estate appraisal firm, 
where she employed 15 appraisers, 
servicing all of Southern California 
from Los Angeles to San Diego.

Before switching to luxury real 
estate, Brandon Goethals, the Co-
Founder and Managing Partner 
of The File Group, had a long 
and impressive career in the sales 
industry. After traveling the world 
playing professional golf for four 
years, he transferred into the business 
and tech sector, where he was the 
COO of a San Francisco-based 
startup in the 1990s. He eventually 
returned to the golfing world and 
became a highly esteemed division 

S P O N S O R E D  C O N T E N T

AGENTS OF THE WEEK

• Over $100,000,000 Sold in 2022

• Top 1.5% of Realtors    
  Nationwide Real Trend - WSJ

one coach. He then became a sales leader 
for the PGA TOUR, where in 2015, he was 
awarded salesperson of the year.

Combining their many years of business 
and sales experience, Brandon and Janelle 
established a dynamic real estate team in 
2016, which would become The File Group. 
In just 6 years Brandon and Janelle have 
sold over $300 million in sales and within 
the past year they have decided to expand, 
adding three new agents to the team. 
Brandon and Janelle have lived in Corona 
Del Mar for more than 25 years and are 
regular fixtures of the community.  If you 
are considering listing your property or 
beginning your home search, contact The 
File Group today. 

Brandon Goethals
DRE 02004301
949.500.1807
brandon@thefilegroup

Janelle File
DRE 01952433
949.466.5661
janelle@thefilegroup.com

BRANDON GOETHALS AND JANELLE FILE

Kelly Perkins

949.310.3754

kellyperkins@compass.com 

kellyperkinsproperties.com

DRE 01932146
Compass is a real estate broker licensed by the State of California and abides by Equal Housing Opportunity laws. License Number 01991628. All material presented herein is intended for informational purposes only and is compiled 
from sources deemed reliable but has not been verified. Changes in price, condition, sale or withdrawal may be made without notice. No statement is made as to accuracy of any description. All measurements and square footages 
are approximate.  

Professional | Persistent | Passionate 

“Love where you Live...I’ll guide you there”

Featured Property
$500

Front Page Banner Ad
$350

Agent of the Week
$375
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DIGITAL OPPORTUNITIES

IN EACH ISSUE

ENHANCE YOUR PROGRAM AND REACH THROUGH OUR ONLINE AND SOCIAL CHANNELS

Website Banner Adverts

Featured Home Online

SERVING: LAGUNA BEACH & NEWPORT BEACH COMMUNITIESSERVING ORANGE COUNTY’S COASTAL COMMUNITIES

Featured Property Video

Dedicated Emails Facebook and Instagram Social Mentions
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2023 ADVERTISING RATES

SIZE	 OPEN	     	 13X		  26X	 52X 

PRINT	 4-Color		  4-Color 		 4-Color	 4-Color

Full	  $770 	  	 $640 		   $560 	  $500 

Spread	  $1,460 	  	 $1,215 	  	$1,065 	  $950 

Back Cover	  $940 	  	 $790 	  	 $680 	  $620 

1/2-PAGE	  $520 	  	 $430 	  	 $380 	  $340 

1/4-PAGE	  $290 	  	 $250 	  	 $220 	  $190 

Premium Positions                   +25% (Back Cover)

Front Page Strip	 $610		  $505		  $440	 $400

Featured Home*	 $500			 

 	  		   	  

DIGITAL	 1X		  3X		  6X		      12X

Leaderboard 728x90	 $400		  $350		  $300	 $250

Box banner 300x250	 $300		  $250		  $200	 $150

Featured Home	 $75		

Featured Video	 $50

Email Inclusion	 $50		

Social Mention	 $50		

NOTES
• All rates are net per insertion
• Guaranteed placement add 20%
• Pre-pay discounts available. Ask your sales representative.
• First-time advertisers must prepay for their first ad
• Basic typesetting and ad layout is included. Creative ad design will be billed $75 per hour 

CONTRACT INFORMATION 
• A contract is required to secure frequency discounts.
• Cancellations must be received in writing one week prior to space reservation deadline. 
• If fewer insertions are run than contracted for, the advertiser agrees to pay the difference between rates paid and rates earned.
• Publisher shall not be liable for damages as a result of an advertisement failing to be published.
• Positioning of the ad is at the discretion of the publisher, except when advertisers pay for preferred position and/or are 
  promised a specific position in writing. 

DEADLINES
• Space must be reserved by noon Tuesday
• Camera-ready materials due noon Wednesday

*CONTACT YOUR REPRESENTATIVE FOR FEATURED HOME AVAILABILITY

SERVING: LAGUNA BEACH & NEWPORT BEACH COMMUNITIESSERVING ORANGE COUNTY’S COASTAL COMMUNITIES
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SERVING: LAGUNA BEACH & NEWPORT BEACH COMMUNITIESSERVING ORANGE COUNTY’S COASTAL COMMUNITIES

ADVERTISING SPECIFICATIONS

• THE NEWSPAPER ADS DO NOT BLEED. 

• 9 X 14 IS THE PRINTABLE AREA.

AD MATERIALS 
Advertisments must be at least 180 dpi. No bleeds are needed. Preferred format is a print-ready PDF.  JPEG or TIFF files are 
acceptable. 

Colors and images used need to be CMYK. Please note: Our presses print in CMYK. Any files that are RGB will be converted to 
CMYK. This may change the appearance of your color or image.

If using the color black, all black text and backgrounds should be 100% black, not 4-color or rich black. 

If using reverse type, type over images or a 4-color background, font should be medium to heavy at 10 point or higher.

Your ad is running on newsprint and not glossy magazine paper. Although the printer will make every attempt to ensure your 
ad reproduces as designed, it is expected there may be some color variation due to the nature of newsprint media.

FIREBRAND AD BUILD REQUIREMENTS 
When submitting your ad materials for your ad build please make sure all images and logos are at least 180 dpi at the size they 
are to appear on the ad.  

Please provide copy, images, logos and layout examples to be used when submitting ad materials for a build.

PROOFING: A proof will be provided. If changes are required, please send all changes at one time.  A second, final proof will 
be provided for final review. Additional changes are billed at $75/hour.

AD SUBMISSION 
If file size exceeds 10MB please email a request for the FTP information.

Please direct questions to Tina Leydecker:  
tina@firebrandmediainc.com 
Phone: 949-715-4100

FULL PAGE
LIVE AREA:
9 (W) X 14(H)

FULL PAGE

HALF
PAGE

(HOR.)

1/2 PAGE
LIVE AREA:
9(W) X 6.75(H)

QUARTER
PAGE

(HOR.)

1/4 PAGE
LIVE AREA:
4.45(W) X 6.75(H)

FRONT BANNER AD
LIVE AREA:
9(W) X 2H)

BANNER 

LIVE AREA
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FIREBRAND MEDIA PUBLISHES A WIDE PORTFOLIO OF PRINT AND DIGITAL MEDIA, INCLUDING:

For more information, contact your Firebrand Media representative  
or Steve Zepezauer, CEO & Editorial Director  

(steve@firebrandmediainc.com).  
Visit us online at firebrandmediainc.com

LUXURY HOTEL & TRAVEL PUBLICATIONS

REGIONAL LIFESTYLE PUBLICATIONS

SPRING/SUMMER 2022

SOUTHERN  
HOSPITALITY
A Way of Life

PERFECTING  
THE PICNIC
Enjoy an Alfresco Outing

BUCKETS  
OF BLUE 

CRABS
EXPLORE THE  

COLORFUL WORLD 
OF CRABBING

SEA19_Cover.indd   6SEA19_Cover.indd   6 3/24/22   3:03 PM3/24/22   3:03 PM

ConciergeConcierge
FALL/WINTER

 2018/19 

Concierge
HUDSON VALLEY

ONE FOR 
THE BOOKS

SEE THE BIG APPLE 
THROUGH THE

EYES OF NOTABLE 
AUTHORS

ART MEETS AVIATION
THE ICON A5

TAKES PERSONAL
FLYING TO

NEW HEIGHTS

VISIT
HUDSON 

VALLEY
THE BEST OF OLD AND 

NEW CONVERGE IN CHARMING 
VILLAGES LIKE COLD SPRING

 

+
NYC’S NEW ARRIVALS

TOP TOY STORES

SAVOR SOUP AND SANDWICH DUOS

NY_BCHV11_FC.indd   15 11/6/18   3:25 PM

SANTORINI 
GREECE
ONE OF THE MOST ROMANTIC 
DESTINATIONS IN THE WORLD

FALL 2022

EXPANDING  
YOUR DIGITAL  

FOOTPRINT  
WHY YOUR ONLINE  

PRESENCE IS AN  
ESSENTIAL  

BUSINESS TOOL 

WORK HARD,  
PLAY HARD

WHO SAYS THEME PARKS  
ARE JUST FOR KIDS? 

ROMANCE  
IS FOR EVERYONE
THE DOS AND DON’TS  
OF PLANNING LGBTQ+  
FRIENDLY VACATIONS

C8_COVER .indd   9C8_COVER .indd   9 9/12/22   6:39 PM9/12/22   6:39 PM

|  THE MAGAZINE
alamander

LIGHTS, 
CAMERA, ACTION

The making of the 
Middleburg Film Festival 

48 HOURS IN 
CHARLESTON
Food, history and 

the great outdoors

JUST FORE 
GOLFERS

Specialty spa 
treatments for players

DISCOVER
LOCAL FLAVOR

Culinary experiences 
that inspire travel

NEW
IN

NOLA
NOPSI HOTEL 
REIMAGINES 
A HISTORIC 
BUILDING

SAL2_Cover_FINAL.indd   1 2/16/18   12:21 PM

SPECIAL SECTION

HOME & DESIGN
INSIDE OUT
THE LATEST  
INDOOR-OUTDOOR  
LIVING SPACE TRENDS 

FALL 2022

MENU  
MAVEN

BAMBOO BISTRO 
OWNER SHARES 

FAMILY’S CULINARY 
CLIMB TO THE TOP

CULTURAL 
CENTER

ORANGE COUNTY 
MUSEUM OF 

ART COMES TO 
SEGERSTROM 

CAMPUS

CARVING A NICHE
CUSTOM FURNITURE  
MAKERS OFFER UNIQUE  
ADDITIONS FOR THE HOME

ZEN ZONE
THE KEY  
TO CREATING  
CALM SPACES  

NB74_COVER.indd   1NB74_COVER.indd   1 8/29/22   12:43 PM8/29/22   12:43 PM

Laguna Beach. The Mike Johnson 
Group underwrites the event and all 
proceeds are donated to the Laguna 
Food Pantry. Sylvia prioritizes client 
confidentiality, integrity, and respect 

to best serve our team, our clients, and 
our community.

Sylvia Ames can be contacted at 
949-295-0570.
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FROM THE PUBLISHERS OF
“Our Town-Our Paper” 

S P O N S O R E D  C O N T E N T

AGENT OF THE WEEK

Sylvia Ames: Brings integrity, 
creativity, and ingenuity 
to every transaction
This Laguna native will provide you with top-notch service

Sylvia Ames

With an emphasis on providing 
the highest level of customer service, 
individualized attention, and 
thorough knowledge of the Orange 
County real estate market, Sylvia 
plays an active role in the Mike 
Johnson Group. 

A licensed agent, with an eye for 
design, she is able to support our 
new listings with sound staging 
advice to ensure your home is 
looking its market best to obtain 
maximum value. She is also well 
versed in seeking and finding 
new market inventory, off-market 
“pocket” listings and “coming soon” 
opportunities for both purchase 

and lease with a focused eye for our 
clients’ needs. 

Her attention to detail extends to 
the contractual side of the business 
as she carefully tracks important 
documentation and required 
disclosures on both sides of 
the transaction. 

The Mike Johnson Group is a 
proud supporter of the Laguna Food 
Pantry. With that in mind, Sylvia 
founded and organized the “Kitchen 
Tour to Stock the Pantry” which 
offers ticket holders a chance to 
peek into some of the most unique 
kitchens (in private residences, not 
homes for sale) that can be found in 

FEATURED PROPERTY: NEWPORT BEACH

Mid-Century Modern Luxury Living

Property:    2715 Lighthouse Lane, Corona del Mar

Offering Price:  $4,500,000

Agents Info: 
Mike Gaines

714.458.0612

DRE 02140817

2715 Lighthouse Lane is a rare opportunity to 
acquire a nearly 12,000 square foot corner lot 
in Harbor View Broadmoor with peek-a-boo 
views. This single-story home provides a high 
level of privacy while also being the perfect fi t 
for entertaining. The 5-bedroom, 3-bath indoor-
outdoor living epitomizes coastal Orange County 
living. With a complete remodel in 2010 this 

home has been meticulously cared for by the 
current owners. The home also has architectural 
plans for a second story which would provide 
endless panoramic views, if desired. Residents of 
Broadmoor Hills also enjoy exclusive access to a 
private swimming pool and a highly desired central 
location for shopping and dining. 2715 Lighthouse 
defi nes single story living in Corona Del Mar.

S P O N S O R E D  C O N T E N T

Janelle File 

DRE 01952433 

The File Group - Compass
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COASTAL
REAL ESTATE GUIDE

INSIDE

The Ultimate Real Estate Guide  
for Homebuyers & Owners in 

Newport Beach and  
Laguna Beach

FESTIVAL, page 17

Coast Film & Music 
Festival Back for its 
Fourth Year
Festival to feature Five Summer 
Stories, Honk band to play live

MEET CITY COUNCIL CANDIDATE LOUIS WEIL

Laguna Beach Plein Air Painting  
Invitational Comes to a Close

LOUIS WEIL, page 24

By Clara Beard
Since May, 39-year-old City Council can-

didate Louis Weil has been campaigning for 
one of the three empty seats available in the 
Nov. 8 election on a platform focused on the 
Laguna Beach family.

The father of two young sons, a Little 
League coach, and PTA member, Weil said 
one of his goals, if he was voted into office, 
is to create a more family-friendly environ-
ment in Laguna Beach. 

“The population is aging, and we need a 
fresh influx of younger residents to maintain 
the vibrancy of our town,” he said. 

Weil graduated from Arizona State, 
where he majored in communications with 

Michael Situ and Michael Obermeyer compete in LPAPA’s Nocturne Paint Out during the  
24th Annual Laguna Beach Plein Air Painting Invitational. Photo by Mitch Ridder

By LB Indy Staff
The Fourth Annual Coast Film & Music 

Festival (CFMF), the signature event of 
501c(3) The Coast Film Foundation, is 
back for its fourth year. From Nov. 9 to 13, 
the festival is offering a new and exciting 
range of shows and events that will appeal 
to sports- and nature lovers as well as the 
general public.

The CFMF online film festival will kick 
off Nov. 17 and continue until Nov. 27.

“We’re thrilled to announce that Coast 
Film & Music will once again take over 
the Festival of Arts site in Laguna Beach,” 
said Ben Warner, festival co-founder and 
organizer. “The venue, which is near a 
protected stretch of ocean as well as 22,000 
acres of wilderness park, offers a fantastic 
indoor/outdoor setting that underscores 
the themes of the festival.”

Warner is also excited to announce the 
festival’s new name – Coast Film & Music 
Festival.

“We know filmgoers also love live music, 
and as we grow, we are committed to 
booking local and national acts that fit with 
the cultural ethos of our adventure-loving 
crowd.”

Kelly Perkins

949.310.3754

kellyperkins@compass.com 

kellyperkinsproperties.com

DRE 01932146
Compass is a real estate broker licensed by the State of California and abides by Equal Housing Opportunity laws. License Number 01991628. All material presented herein is intended for informational purposes only and is compiled 
from sources deemed reliable but has not been verified. Changes in price, condition, sale or withdrawal may be made without notice. No statement is made as to accuracy of any description. All measurements and square footages 
are approximate.  

Professional | Persistent | Passionate 

“Love where you Live...I’ll guide you there”

The 24th Annual Laguna Beach 
Plein Air Painting Invitational recently 
came to a close Oct. 9 after more than 
a week of painting, talks and compe-
tition put on by the Laguna Plein Air 
Painters Association, that boasts more 
than 700 members. The event kicked 
off Oct. 1 with Welcome Paint out for 
association members at Heisler Park, 
Main Beach and Treasure Island Park 
and continued with a “Quick Draw” 
event at Heisler, silent auction benefit-
ing both the artist and the association, 
kids events, nocturne paint out and 
more. The invitational attracted 35 
distinguished open air painters from 
all across the country. At the end of 
the week, the artists submitted what 
they considered to be their best pieces 
for a Collectors Gala exhibition. Find 
out more about the Laguna Plein 
Air Painters Association by visiting 
https://lpapa.org/.

397 S Coast Hwy
@ Laguna Avenue

pizzabar.com 
Est 1977

P I Z Z A B A RTRY A
WORLD
FAMOUS

minored in business and justice. From there, 
he worked as sales director for Wrigley, in 
charge of sales and promotion teams and is 
now a realtor, keeping travel to a minimum 
so he can enjoy family life. 

Weil has served on the Design Review 
Board for three years, two as chairperson. 
He’s also served on the Affordable Housing 
Task Force and Chamber of Commerce. 
Weil is one of only two candidates 
endorsed by the Orange County League 
of Conservation Voters. The other is Alex 
Rounaghi.

Louis Weil on the trails, observing the 
impact of the recent fire.  
Photo/Courtesy of the Weil family

©2022 Coldwell Banker. All Rights Reserved. Coldwell Banker and the Coldwell Banker logos are trademarks of Coldwell Banker Real Estate LLC. The Coldwell Banker® System is comprised of 
company owned offices which are owned by a subsidiary of Realogy Brokerage Group LLC and franchised offices which are independently owned and operated.

Compass is a real estate broker licensed by the State of California and abides by Equal Housing Opportunity laws. DRE 01991628. All material presented herein is intended for
informational purposes only. Information is compiled from sources deemed reliable but is subject to errors, omissions, changes in price, condition, sale or withdrawal without notice.

LEO GOLDSCHWARTZ
714.719.0670 | leo.gold@compass.com | DRE 01704591

DISTINCTIVE SOLUTIONS
& SERVICE BEYOND THE DEAL
DISTINCTIVE PROPERTIES OF THE COASTAL RIVIERA

LEOGOLDSCHWARTZ.COM

NNoott  iinntteennddeedd  aass  aa  ssoolliicciittaattiioonn  iiff  yyoouurr  pprrooppeerrttyy  iiss  aallrreeaaddyy  lliisstteedd  bbyy  aannootthheerr  bbrrookkeerr..  AAffffiilliiaatteedd  rreeaall  eessttaattee  aaggeennttss  aarree  iinnddeeppeennddeenntt  ccoonnttrraaccttoorr  ssaalleess  aassssoocciiaatteess,,  nnoott  eemmppllooyyeeeess..  ©©22002222  CCoollddwweellll  BBaannkkeerr..  AAllll  RRiigghhttss  RReesseerrvveedd..  CCoollddwweellll  BBaannkkeerr  aanndd  tthhee  CCoollddwweellll  BBaannkkeerr  llooggooss  aarree  ttrraaddeemmaarrkkss  ooff  CCoollddwweellll  BBaannkkeerr  RReeaall  EEssttaattee  LLLLCC..  TThhee  CCoollddwweellll  BBaannkkeerr®®  SSyysstteemm  iiss  
ccoommpprriisseedd  ooff  ccoommppaannyy  oowwnneedd  ooffffiicceess  wwhhiicchh  aarree  oowwnneedd  bbyy  aa  ssuubbssiiddiiaarryy  ooff  RReeaallooggyy  BBrrookkeerraaggee  GGrroouupp  LLLLCC  aanndd  ffrraanncchhiisseedd  ooffffiicceess  wwhhiicchh  aarree  iinnddeeppeennddeennttllyy  oowwnneedd  aanndd  ooppeerraatteedd..  TThhee  CCoollddwweellll  BBaannkkeerr  SSyysstteemm  ffuullllyy  ssuuppppoorrttss  tthhee  pprriinncciipplleess  ooff  tthhee  FFaaiirr  HHoouussiinngg  AAcctt  aanndd  tthhee  EEqquuaall  OOppppoorrttuunniittyy  AAcctt..

LEO GOLDSCHWARTZ
714.719.0670 | leogold1010@yahoo.com |  DRE 01704591

DISTINCTIVE SOLUTIONS
& SERVICE BEYOND THE DEAL
DISTINCTIVE PROPERTIES OF THE COASTAL RIVIERA

LEOGOLDSCHWARTZ.COM

“For Locals, by Locals”
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BE PART OF THE CONVERSATION
The Newport Beach Independent wants to hear from you about the 
issues affecting us all. Send letters to:info@NewportBeachIndy.comCOASTAL

REAL ESTATE GUIDE

INSIDEUse this QR code to go to 
NewportBeachIndy.com to get all the news  
and lifestyle information in Newport Beach

NBPD AWARDED 
$350K GRANT TO 
INCREASE SAFETY  
ON ROADS

NBFF Page 10

THIS WEEK’S QUESTION:

Do you plan on attending any 
screenings during this years 
Newport Beach Film Festival?

m Yes
m No

Newport Beach Film Festival: Take 23
By Christopher Trela | NB Indy
(Look for a Film Festival logo throughout this 
edition of the NB Indy to read about films to 
be screened in the festival)

They survived the pandemic with a drive-
in movie at Fashion Island and online pro-
gramming, switched their traditional festival 
dates from April to October to take advantage 
of Hollywood’s fall film releases, and now the 
Newport Beach Film Festival has returned 
October 13 through 20 with a new program 
of 300 international films.

The Newport Beach Film Festival typi-
cally draws more than 60,000 movie fans and 
has become the largest international cinema 
event in coastal Southern California.

The Festival kicked off Thursday evening, 
October 13, at Edwards Big Newport in Fash-
ion Island with “WEIRD: The Al Yankovic 
Story” starring Daniel Radcliffe (“Harry Pot-
ter”), followed by an opening night celebra-
tion in Fashion Island with tastings from 
more than two dozen top local restaurants.

On Thursday, Oct. 20, the Festival will 
close with a showing of “Glass Onion: A 
Knives Out Mystery” at The New Port 
Theater in Corona del Mar. “Glass Onion” 
was written and directed by Rian Johnson 
and stars Daniel Craig returning as southern 
Detective Benoit Blanc, who travels to Greece 
to peel back the layers of a mystery involving 
a new cast of colorful suspects.

Prior to the Closing Night film screening, the 
Festival will host its Closing Night Gala at 5:30 
p.m. at Sherman Library & Gardens, a short 
walk from the theater. Attendees will enjoy 
culinary creations by 608 Dahlia and other local 
restaurants, along with a hosted bar by Tito’s 
Handmade Vodka and live entertainment.

“The Newport Beach Film Festival is 
thrilled to bookend this year’s edition with 
two incredible films that feature stellar tal-
ent and remarkable storytelling,” said Gregg 
Schwenk, CEO and Executive Director of the 
Newport Beach Film Festival. “We are proud 
to bring outstanding global cinema and com-
pelling filmmaker conversations to Southern 
California. This year’s program is the stron-
gest in our 23-year history.” 

In between opening and closing nights, the 

Film Festival marquee at Lido Theatre, from a previous Newport Beach Film Festival screening. 
Photo by Chris Trela.

Festival will host nightly special events, world 
premieres, red carpet galas, awards contend-
ers and conversations with filmmakers. 

Festival highlights include a Centerpiece 
program, International Spotlight events (UK, 
Ireland, Mexico, France, Sweden, Italy, Ger-
many, Spain, Norway, Canada, Australia, Ja-
pan, Vietnam, Korea and China), and Special 
Programs (Action Sports, Art, Architecture 
+ Design, Cinema on Cinema, Culinary, En-
vironmental, Family and Music Film Series) 
along with curated shorts programs.

Films will screen at four Orange County 
venues: THE LOT at Fashion Island (New-
port Beach), Edwards Big Newport (Newport 
Beach), New Port Theater (Corona del Mar) 
and Starlight Triangle Cinemas (Costa Mesa).

HONORS AND “10 ACTORS  
TO WATCH”
The Newport Beach Film Festival has 
brought back its Festival Honors program 
and Variety’s “10 Actors to Watch.”

“With a significant amount of guild and 
Academy voters attending, the Newport Beach 
Film Festival Honors event has become a 

must-stop for the awards campaign season,” 
Festival CEO Gregg Schwenk told Vari-
ety. “The annual celebration hosts industry 
legends side-by-side with rising stars from 
Variety‘s 10 Actors to Watch.”

This year’s 10 Actors to Watch were an-
nounced on the Variety website, and include 

Kerry Condon, Stephanie Hsu, Ximena 
Lamadrid, Christina Jackson, Thuso Mbedu, 
Zen McGrath, Amber Midthunder, Sam 
Nivola, Jeremy Pope, and Joseph Quinn.

The 2022 Newport Beach Film Festival 
Honors takes place on Sunday, Oct. 16 at Bal-
boa Bay Resort in conjunction with Variety’s 
10 Actors to Watch. 

This year’s honorees attending the Festival 
Honors event include Academy Award-win-
ning filmmaker Ron Howard, who will receive 
the Variety Legend and Groundbreaker Award 
for his outstanding creative leadership and im-
pactful artistic achievements that have proved 
both visionary and enduring. 

Four additional honorees – Aubrey Plaza 
(“Emily the Criminal”), Jonathan Majors 

INDYPOLL
the

The Newport Beach Police 
Department was awarded a 
$350,000 grant from the Cali-
fornia Office of Traffic Safety 
through the National Highway 
Traffic Safety Administration 
to deter unsafe behaviors and 
increase safety on roads.

The Newport Beach Po-
lice Department will increase 
patrols throughout the commu-
nity and provide other traffic 
safety programs to help reduce 
the number of serious injuries 
and deaths on local roads.

“This grant funding allows us 
to support our ongoing traffic 
safety efforts in the commu-
nity,” Newport Beach Police 
Department Lieutenant Eric 
Little said. “Our intent is to stop 
the most unlawful and danger-
ous behaviors that put people 
at risk and create an environ-
ment where everyone feels safe 
traveling.”

The grant will provide addi-
tional programs and resources, 
including:
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