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2023 MEDIA KIT

“Our Town-Our Paper” 

THE PAPER FOR PEOPLE WHO LIVE, STAY AND PLAY IN LAGUNA BEACH 

The Laguna Beach Independent is the only local 
newspaper exclusively focused on Laguna, and 
is the paper of choice for the community. No 
other paper offers more in-depth coverage on 
the people, issues and events in this dynamic 

and unique community. Every Friday, 13,000 
copies are delivered to homes and businesses 
in Laguna, offering advertisers an outstanding 
opportunity to reach and blanket this market with 
one efficient buy.  
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UNSURPASSED COVERAGE OF LAGUNA BEACH

H 13,000 COPIES PER WEEK

H 45,500+ READERS

H �BLANKET COVERAGE OF HOMES IN LAGUNA 
BEACH, INCLUDING KEY COMMUNITIES SUCH AS:

• Three Arch Bay 	 • Lagunita

• Emerald Bay	 • Top of the World

• Laguna Beach Village	 • Cliff Drive

H �BULK DISTRIBUTION TO MORE THAN  100  
BUSINESSES AND HIGH-VISIBILITY 
LOCATIONS, INCLUDING:

• Restaurants	 • Real estate offices

• Doctor’s offices	 • Retail shopping areas

CIRCULATION AND DISTRIBUTION 

397 S Coast Hwy
@ Laguna Avenue

pizzabar.com 
Est 1977

P I Z Z A B A RTRY A
WORLD
FAMOUS
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COASTAL
REAL ESTATE GUIDE

INSIDE

The Ultimate Real Estate Guide  
for Homebuyers & Owners in 

Newport Beach and  
Laguna Beach

TASTE, page 3

DOG SHELTER, page 26

Annual Taste of 
Laguna Food & 
Music Festival on 
the horizon 

‘UNCONDITIONAL’ DOG SHELTER ANNOUNCES EXECUTIVE  
DIRECTOR AND TIMELINE FOR GROUNDBREAKING 
New nonprofit focused on the most at-risk companion dog populations taps Peter Chang to launch the organization 

LAGUNA BEACH AQUATHON 
EVENT MARRED BY TRAGEDY 

AQUATHON, page 26

By Clara Beard | LB Independent
Amy and Julian Mack, founders of 

Unconditional Inc., a new Laguna Beach non-
profit dog shelter focused on saving vulnerable 
and overlooked dogs, have announced Peter 
Chang as its executive director.

The nonprofit said the shelter’s mission is to 
“build a world where people see the value in 
senior and special dogs and to ensure each has 
a chance to find a loving home.”

By Clara Beard | LB Independent
Tickets are selling fast for The Laguna 

Beach Chamber of Commerce’s highly-an-
ticipated event, Taste of Laguna Food & 
Music Festival, to be held on Oct. 13 at the 
Festival of Arts. 

Taste of Laguna features mouthwatering 
bites from more than 30 of the Orange 
County area’s best restaurants and food 
artisans. The food, coupled with the 
high-energy sounds of San Diego-based 
band, The Mighty Untouchables, a silent 
auction and photo bus are guaranteed to 
make for a unforgettable evening. 

President-CEO of the Laguna Beach 
Chamber of Commerce Erin Slattery said 
besides the diverse culinary offerings, 
The Mighty Untouchables will be a major 
highlight this year. 

“We’re very excited to have them,” 
Slattery said. “We selected them because 
the previous CEO had them at her daugh-
ter’s wedding and loved them so much 
that she called them up to perform at 
the Taste of Laguna. We got a great deal 
with them, and they’ve been very helpful 
working with us and driving all the way up 
from San Diego. We’ve had a lot of people 

Chang, the former chief executive officer at 
the Pacific Marine Mammal Center (PMMC), 
was hired as the nonprofit goes through its 
final stages of permitting with the City of 
Laguna Beach for the construction of its brand-
new adoption center on Laguna Canyon Road. 

The existing building has already been 
demolished, and construction is set to begin 
before the end of the year. 

Designed to look more like a home than 

The Aquathon event saw a record number of attendees this year. Photo/Clara Beard

By Clara Beard | LB Independent
Excellent weather conditions and 

warm water greeted a record number of 
Aquathon attendees at Crescent Bay last 
Sunday morning, Sept. 25, who gathered 
for the highly anticipated 36th edition of 
the local event. 

a rescue facility, the two-story, 8,000 sq. foot 
building will house up to 40 dogs as the 
organization works to find them homes. 
Unconditional anticipates that, at scale, it will 
rescue and adopt out more than 1,000 senior 
and special needs dogs each year. 

“I feel incredibly fortunate to have gained 
Amy and Julian’s trust,” Chang said. “What 
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However, the much-loved event became 
grief-stricken after participant Art Salcido 
died of a suspected heart attack during the 
walk/swim from Crescent Bay to Three 
Arch Bay. Salcido fell unconscious after 
coming ashore to complete a swim portion 
of the route right before Victoria Beach.  

Those present during the incident 
said Salcido collapsed coming out of 
the water. Waves began to pull him 
back into the ocean before Hudson 
Waggoner, a 15-year-old junior life-
guard from El Segundo participating 
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Sports/Schools
SUBMISSIONS WELCOME BY 5 PM TUESDAY

SPORTS, page 16

LAGUNA SPORTS UPDATE WEEK 
OF SEPT. 30
By Frank Aronoff | LB Indy

FALL SPORTS UPDATE

CROSS COUNTRY
Upcoming varsity meets: Oct. 7 and 
8 at Clovis, Friday, Oct. 14 at Orange 
County Championships, Saturday 
Oct. 29 at Sunset Wave League Meet. 
Rankings: Girls XCC is #10 in the 
SSCIF D-4 poll this week. For more 
information, see www.lbxc.org for the 
girls and www.lagunabeachcrosscoun-
try.com for the boys’ squad.

 
FOOTBALL (3-3)
Breakers Easily Defeat Lakeside, 
27-14
In a rapid game that limited the num-
ber of plays for each team, Laguna 
controlled the tempo and easily beat 
the Sunbelt League squad (2-4) on 
their home field in Lake Elsinore. 
Breakers held the Lancers to three 
plays forcing a punt on the initial 
possession, then drove 77 yards in 12 
plays to score the first points on an 
Ethan Das to Ryner Swanson tight 
end play. Nicholas Vidaurri Tucker 
kicked the extra point substituting 
for Jackson Rodriguez. Lakeside 
went nowhere on their second try 

from scrimmage and were forced to 
punt again, giving Laguna the ball 
mid-field. Breakers scored in six plays 
opening the second quarter with a 
Das to Aiden Mulkay pass play for 
the points. A low snap prevented the 
point after, and it was 13-0.

At this point, Lakeside showed 
life driving 63 yards in 11 plays on 
the ground to score. Their kick for 
the extra point failed. After holding 
Laguna on a short possession, 
Lakeside again moved the ball down 
to the Breaker 17 yard-line but failed 

to go further after four plays did not 
even earn one yard.

Laguna opened the second half 
with an eleven-play drive for their 
third score, then frustrated Lakeside 
defensively on an 11-play possession 
that consumed the balance of the 
quarter but never advanced beyond 
Laguna’s 37-yard line. 

Laguna then went 63 yards in eight 
plays for their final points. Lakeside’s 
final score came in the closing sec-
onds of the contest.

Game #6 at Lakeside 

Individual Statistics
Rushing: Rogers 21-88, Kanter 2-1
Passing: Ethan Das: 18-13-0 130 

yards 3 TDs
Receiving: Swanson 4-14, Mulkay 

2-27, Rodriguez 3-49, Rogers 1-(3), 
Freeman 3-43

Kick-off Returns: Mulkay 1-13
Punting: Rodriguez 1-34
 Coming up: The seventh meeting 

between Segerstrom and Laguna will 
kick off tomorrow as Laguna will be 
celebrating their 66th Homecoming 
game. The Jaguars are having a rough 
start and are 1-5 on the season. With 
the all-time series tied at three each, 
the Breakers are listed as slight favor-
ites for this game on CalPreps.com.

 
GIRLS GOLF (1-1, 3-5)
Breakers lost to Huntington Beach 
223-161 on Sept. 22 at Ben Browns 
and against Newport Harbor 259-223 
on Sept. 27 at Mesa Linda in Costa 
Mesa. Laguna faced Marina on Sept. 
29 at Ben Browns and will travel to 
Corona del Mar on Oct. 4.

 
BOYS SAND VOLLEYBALL (1-2)
Newport Harbor swept the Breakers 
on Sept. 21 on the Main Beach courts. 
This past Tuesday:

Sept. 27 vs Mater Dei at Newland 

Laguna Boys Water Polo captures Villa Park Tournament. The 2022 squad, guided by 
Assistant Coach Luc Gregory (right), swept the competition and trashed the D2 #1 
squad San Clemente 15-5 in the finals.It was the Breakers’ second tournament title in 
18 appearances in the event. Photo courtesy of LBHS Water Polo
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Town Crier
IN AND AROUND LAGUNA BEACH

Artist in Residence Concert  
Sept. 24 at 5 p.m.

The public is invited to attend a 
free concert presentation of musical 
compositions by Dr. Pamela Madsen, 
“Laguna Beach Suite: from the 
Canyons to the Sea” performed by the 
Eric Dries Trio with vocalist Meloney 
Collins. The concert will be held at the 
Festival of Arts, 650 Laguna Canyon 
Road.

Alcohol is permitted with a meal. 
Guests should bring their own blan-
kets and/or beach-chairs for seating. 
Guests are asked to follow all other 
Festival of Arts house rules.

Funded by the lodging establish-
ments and City of Laguna Beach.

Laguna Beach Books To Host A 
Book Event For Roaming: Roark’s 
Adventure Atlas

On Sept. 28 at 5:30 p.m., Laguna 
Beach Books is pleased to welcome 
Ryan Hitzel, CEO of Roark Revival, 
to the store. Hitzel will be discuss-
ing and signing copies of his new 
book, “Roaming: Roark’s Adventure 
Atlas: Surfing, Skating, Riding, and 
Climbing Around the World.”

Please note that this is a ticketed 
event. Tickets are $45 and include a TOWN CRIER, page 22

copy of the book. They can be pur-
chased online at ryanhitzel.eventbrite.
com. Books can be picked up at the 
store and refreshments will be pro-
vided at the event. The event is limited 
to 50 attendees, so please consider 
purchasing your ticket early.

The book is an unconventional 
photographic guidebook to adven-
ture, featuring images, intel, itinerar-
ies, tales, and testimonies collected by 
Roark’s expert guides. It documents 
the routes of a group of iconic 
surfers, climbers, skaters and other 

adventurers seeking full cultural 
and thrill-seeking immersion. The 
book includes journeys to 16 global 
destinations illustrating the road 
less traveled, from surf expeditions 
to Iceland, the Falkland Islands, or 
Jamaica; to motorcycle journeys 
through Nepal, rock climbing 
in Argentina; to cliff jumping in 
Northern Vietnam, and more. 

World-renowned photographers 
Chris Burkard, Dylan Gordon, Jeff 
Johnson, Drew Smith, and Chris 
McPherson uniquely capture far-
away images and the wayward spirit 
of those that seek adventure—if not 
a little danger—in an increasingly 
tame world. Roaming is the modern 
bible for anyone interested in chart-
ing an adventure with improbable 
itineraries across the globe, or the 
mere appreciation for photography 
that transports you to a place only 
found in dreams.

Laguna Beach Books To Host  
A Book Event For Soul Winners 
Author, David Clary

On Oct. 11 at 5 p.m., Laguna 
Beach Books is pleased to welcome 

Positive Energetic Leadership • Creative Vision
The Ideas & Skills to bring Vitality & Beauty back to Laguna

The Laguna Craft Guild will host a show at the Main Beach 
Cobblestones on Sept. 25 from 9 a.m. until dusk. Photo courtesy of 
Laguna Craft Guild

ADVERTISING OPPORTUNITIES & BENEFITS
H 13,000 copies – more than 45,500+ readers/issue (92651 Zip Code)

H Blanket coverage of homes in Laguna Beach
H Reaches more residents and business owners than any other paper
H All display ads are in FULL COLOR – no other paper can offer this benefit!
H Tabloid format maximizes readership and advertiser visibility
H Advertisers are included in our digital edition, with links directly to websites 
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2023 Rates Advertising Rates

Full		   $840 	  $700 	  $600 	  $550

Inside Front Cover		  $1,010	 $835	 $725	 $660

Back Cover		  $1,010	 $835	 $725	 $660

2/3-PAGE		   $670 	  $560 	  $490 	  $440 

1/2-PAGE		   $560 	  $470 	  $410 	  $370 

1/4-PAGE		   $300 	  $250 	  $220 	  $200 

1/8-PAGE		   $160 	  $130 	  $120 	  $110 

					   

Front Page Strip	  	 $550 	  $530 	  $500 	  $470 

Section Strip	  	 $260 	  $240 	  $210 	  $180 

Front Leaderboard	  	 $500 	  $470 	  $450 	  $420 			 

				  

Business Card		   $80 	  $70 	  $60 	  $50 

Classified		   $40 	  $40 	  $30 	  $30

COMBO
Advertise in both papers and receive an additional 5% discount off of earned frequencies. 
 
NOTES
• All rates are net per insertion
• Pre-pay discounts available. Ask your sales representative. 
• Nonprofit organizations: Entitled to the 52x rate.
• First-time advertisers must prepay for their first ad
• Basic typesetting and ad layout is included. Creative ad design will be billed at $75 per hour 

CONTRACT INFORMATION 
• A contract is required to secure frequency discounts.
• Cancellations must be received in writing one week prior to space reservation deadline. 
• If fewer insertions are run than contracted for, the advertiser agrees to pay the difference between rates paid and rates earned.
• Publisher shall not be liable for damages as a result of an advertisement failing to be published.
• Positioning of the ad is at the discretion of the publisher, except when advertisers pay for preferred position and/or are 
  promised a specific position in writing. 

DEADLINES
• Space must be reserved by noon Tuesday
• Camera-ready materials due by noon Wednesday

INSERTS
• Contact your sales representative for pricing.

SIZE		  OPEN	 13x	 26x	 52x

SIZE		  OPEN	 13x	 26x	 52x

SIZE		  OPEN	 13x	 26x	 52x
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ADVERTISING SPECIFICATIONS

FULL PAGE
9 (W) X 14(H) 
 

• THE NEWSPAPER 
    ADS DO NOT BLEED. 

• 9 X 14 IS THE  
    PRINTABLE AREA.
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4.4(W) X 13.675 (H)

1/8 PAGE 
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AD MATERIALS 
Advertisments must be at least 180 dpi. No bleeds are needed. Preferred format is a print-ready PDF.  JPEG or TIFF files are 
acceptable. 

Colors and images used need to be CMYK. Please note: Our presses print in CMYK. Any files that are RGB will be converted to 
CMYK. This may change the appearance of your color or image.

If using the color black, all black text and backgrounds should be 100% black, not 4-color or rich black. 

If using reverse type, type over images or a 4-color background, font should be medium to heavy at 10 point or higher.

Your ad is running on newsprint and not glossy magazine paper. Although the printer will make every attempt to ensure your 
ad reproduces as designed, it is expected there may be some color variation due to the nature of newsprint media.

FIREBRAND AD BUILD REQUIREMENTS 
When submitting your ad materials for your ad build please make sure all images and logos are at least 180 dpi at the size they 
are to appear on the ad.  

Please provide copy, images, logos and layout examples to be used when submitting ad materials for a build.

PROOFING: A proof will be provided. If changes are required, please send all changes at one time.  A second, final proof will 
be provided for final review. Additional changes are billed at $75/hour.

AD SUBMISSION 
If file size exceeds 10MB please email a request for the FTP information.

Please direct questions to Tina Leydecker:  
tina@firebrandmediainc.com 
Phone: 949-715-4100



900 GLENNEYRE, STE. B   |    LAGUNA BEACH, CA 92651   |   TEL 949.715.4100   |   FIREBRANDMEDIAINC.COM

  

“Our Town-Our Paper” 

FIREBRAND MEDIA PUBLISHES A WIDE PORTFOLIO OF PRINT AND DIGITAL MEDIA, INCLUDING:

For more information, contact your Firebrand Media representative  
or Steve Zepezauer, CEO & Editorial Director  

(steve@firebrandmediainc.com).  
Visit us online at firebrandmediainc.com

LUXURY HOTEL & TRAVEL PUBLICATIONS

REGIONAL LIFESTYLE PUBLICATIONS
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+
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TOP TOY STORES
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GREECE
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DESTINATIONS IN THE WORLD

FALL 2022

EXPANDING  
YOUR DIGITAL  

FOOTPRINT  
WHY YOUR ONLINE  

PRESENCE IS AN  
ESSENTIAL  

BUSINESS TOOL 

WORK HARD,  
PLAY HARD

WHO SAYS THEME PARKS  
ARE JUST FOR KIDS? 

ROMANCE  
IS FOR EVERYONE
THE DOS AND DON’TS  
OF PLANNING LGBTQ+  
FRIENDLY VACATIONS

C8_COVER .indd   9C8_COVER .indd   9 9/12/22   6:39 PM9/12/22   6:39 PM

|  THE MAGAZINE
alamander

LIGHTS, 
CAMERA, ACTION

The making of the 
Middleburg Film Festival 

48 HOURS IN 
CHARLESTON
Food, history and 

the great outdoors

JUST FORE 
GOLFERS

Specialty spa 
treatments for players

DISCOVER
LOCAL FLAVOR

Culinary experiences 
that inspire travel

NEW
IN

NOLA
NOPSI HOTEL 
REIMAGINES 
A HISTORIC 
BUILDING

SAL2_Cover_FINAL.indd   1 2/16/18   12:21 PM
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HOME & DESIGN
INSIDE OUT
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FALL 2022

MENU  
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Laguna Beach. The Mike Johnson 
Group underwrites the event and all 
proceeds are donated to the Laguna 
Food Pantry. Sylvia prioritizes client 
confidentiality, integrity, and respect 

to best serve our team, our clients, and 
our community.

Sylvia Ames can be contacted at 
949-295-0570.
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FROM THE PUBLISHERS OF
“Our Town-Our Paper” 

S P O N S O R E D  C O N T E N T

AGENT OF THE WEEK

Sylvia Ames: Brings integrity, 
creativity, and ingenuity 
to every transaction
This Laguna native will provide you with top-notch service

Sylvia Ames

With an emphasis on providing 
the highest level of customer service, 
individualized attention, and 
thorough knowledge of the Orange 
County real estate market, Sylvia 
plays an active role in the Mike 
Johnson Group. 

A licensed agent, with an eye for 
design, she is able to support our 
new listings with sound staging 
advice to ensure your home is 
looking its market best to obtain 
maximum value. She is also well 
versed in seeking and finding 
new market inventory, off-market 
“pocket” listings and “coming soon” 
opportunities for both purchase 

and lease with a focused eye for our 
clients’ needs. 

Her attention to detail extends to 
the contractual side of the business 
as she carefully tracks important 
documentation and required 
disclosures on both sides of 
the transaction. 

The Mike Johnson Group is a 
proud supporter of the Laguna Food 
Pantry. With that in mind, Sylvia 
founded and organized the “Kitchen 
Tour to Stock the Pantry” which 
offers ticket holders a chance to 
peek into some of the most unique 
kitchens (in private residences, not 
homes for sale) that can be found in 

FEATURED PROPERTY: NEWPORT BEACH

Mid-Century Modern Luxury Living

Property:    2715 Lighthouse Lane, Corona del Mar

Offering Price:  $4,500,000

Agents Info: 
Mike Gaines

714.458.0612

DRE 02140817

2715 Lighthouse Lane is a rare opportunity to 
acquire a nearly 12,000 square foot corner lot 
in Harbor View Broadmoor with peek-a-boo 
views. This single-story home provides a high 
level of privacy while also being the perfect fi t 
for entertaining. The 5-bedroom, 3-bath indoor-
outdoor living epitomizes coastal Orange County 
living. With a complete remodel in 2010 this 

home has been meticulously cared for by the 
current owners. The home also has architectural 
plans for a second story which would provide 
endless panoramic views, if desired. Residents of 
Broadmoor Hills also enjoy exclusive access to a 
private swimming pool and a highly desired central 
location for shopping and dining. 2715 Lighthouse 
defi nes single story living in Corona Del Mar.

S P O N S O R E D  C O N T E N T

Janelle File 

DRE 01952433 

The File Group - Compass
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FESTIVAL, page 17

Coast Film & Music 
Festival Back for its 
Fourth Year
Festival to feature Five Summer 
Stories, Honk band to play live

MEET CITY COUNCIL CANDIDATE LOUIS WEIL

Laguna Beach Plein Air Painting  
Invitational Comes to a Close

LOUIS WEIL, page 24

By Clara Beard
Since May, 39-year-old City Council can-

didate Louis Weil has been campaigning for 
one of the three empty seats available in the 
Nov. 8 election on a platform focused on the 
Laguna Beach family.

The father of two young sons, a Little 
League coach, and PTA member, Weil said 
one of his goals, if he was voted into office, 
is to create a more family-friendly environ-
ment in Laguna Beach. 

“The population is aging, and we need a 
fresh influx of younger residents to maintain 
the vibrancy of our town,” he said. 

Weil graduated from Arizona State, 
where he majored in communications with 

Michael Situ and Michael Obermeyer compete in LPAPA’s Nocturne Paint Out during the  
24th Annual Laguna Beach Plein Air Painting Invitational. Photo by Mitch Ridder

By LB Indy Staff
The Fourth Annual Coast Film & Music 

Festival (CFMF), the signature event of 
501c(3) The Coast Film Foundation, is 
back for its fourth year. From Nov. 9 to 13, 
the festival is offering a new and exciting 
range of shows and events that will appeal 
to sports- and nature lovers as well as the 
general public.

The CFMF online film festival will kick 
off Nov. 17 and continue until Nov. 27.

“We’re thrilled to announce that Coast 
Film & Music will once again take over 
the Festival of Arts site in Laguna Beach,” 
said Ben Warner, festival co-founder and 
organizer. “The venue, which is near a 
protected stretch of ocean as well as 22,000 
acres of wilderness park, offers a fantastic 
indoor/outdoor setting that underscores 
the themes of the festival.”

Warner is also excited to announce the 
festival’s new name – Coast Film & Music 
Festival.

“We know filmgoers also love live music, 
and as we grow, we are committed to 
booking local and national acts that fit with 
the cultural ethos of our adventure-loving 
crowd.”

Kelly Perkins

949.310.3754

kellyperkins@compass.com 

kellyperkinsproperties.com

DRE 01932146
Compass is a real estate broker licensed by the State of California and abides by Equal Housing Opportunity laws. License Number 01991628. All material presented herein is intended for informational purposes only and is compiled 
from sources deemed reliable but has not been verified. Changes in price, condition, sale or withdrawal may be made without notice. No statement is made as to accuracy of any description. All measurements and square footages 
are approximate.  

Professional | Persistent | Passionate 

“Love where you Live...I’ll guide you there”

The 24th Annual Laguna Beach 
Plein Air Painting Invitational recently 
came to a close Oct. 9 after more than 
a week of painting, talks and compe-
tition put on by the Laguna Plein Air 
Painters Association, that boasts more 
than 700 members. The event kicked 
off Oct. 1 with Welcome Paint out for 
association members at Heisler Park, 
Main Beach and Treasure Island Park 
and continued with a “Quick Draw” 
event at Heisler, silent auction benefit-
ing both the artist and the association, 
kids events, nocturne paint out and 
more. The invitational attracted 35 
distinguished open air painters from 
all across the country. At the end of 
the week, the artists submitted what 
they considered to be their best pieces 
for a Collectors Gala exhibition. Find 
out more about the Laguna Plein 
Air Painters Association by visiting 
https://lpapa.org/.

397 S Coast Hwy
@ Laguna Avenue

pizzabar.com 
Est 1977
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WORLD
FAMOUS

minored in business and justice. From there, 
he worked as sales director for Wrigley, in 
charge of sales and promotion teams and is 
now a realtor, keeping travel to a minimum 
so he can enjoy family life. 

Weil has served on the Design Review 
Board for three years, two as chairperson. 
He’s also served on the Affordable Housing 
Task Force and Chamber of Commerce. 
Weil is one of only two candidates 
endorsed by the Orange County League 
of Conservation Voters. The other is Alex 
Rounaghi.

Louis Weil on the trails, observing the 
impact of the recent fire.  
Photo/Courtesy of the Weil family
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BE PART OF THE CONVERSATION
The Newport Beach Independent wants to hear from you about the 
issues affecting us all. Send letters to:info@NewportBeachIndy.comCOASTAL
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NewportBeachIndy.com to get all the news  
and lifestyle information in Newport Beach

NBPD AWARDED 
$350K GRANT TO 
INCREASE SAFETY  
ON ROADS
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THIS WEEK’S QUESTION:

Do you plan on attending any 
screenings during this years 
Newport Beach Film Festival?

m Yes
m No

Newport Beach Film Festival: Take 23
By Christopher Trela | NB Indy
(Look for a Film Festival logo throughout this 
edition of the NB Indy to read about films to 
be screened in the festival)

They survived the pandemic with a drive-
in movie at Fashion Island and online pro-
gramming, switched their traditional festival 
dates from April to October to take advantage 
of Hollywood’s fall film releases, and now the 
Newport Beach Film Festival has returned 
October 13 through 20 with a new program 
of 300 international films.

The Newport Beach Film Festival typi-
cally draws more than 60,000 movie fans and 
has become the largest international cinema 
event in coastal Southern California.

The Festival kicked off Thursday evening, 
October 13, at Edwards Big Newport in Fash-
ion Island with “WEIRD: The Al Yankovic 
Story” starring Daniel Radcliffe (“Harry Pot-
ter”), followed by an opening night celebra-
tion in Fashion Island with tastings from 
more than two dozen top local restaurants.

On Thursday, Oct. 20, the Festival will 
close with a showing of “Glass Onion: A 
Knives Out Mystery” at The New Port 
Theater in Corona del Mar. “Glass Onion” 
was written and directed by Rian Johnson 
and stars Daniel Craig returning as southern 
Detective Benoit Blanc, who travels to Greece 
to peel back the layers of a mystery involving 
a new cast of colorful suspects.

Prior to the Closing Night film screening, the 
Festival will host its Closing Night Gala at 5:30 
p.m. at Sherman Library & Gardens, a short 
walk from the theater. Attendees will enjoy 
culinary creations by 608 Dahlia and other local 
restaurants, along with a hosted bar by Tito’s 
Handmade Vodka and live entertainment.

“The Newport Beach Film Festival is 
thrilled to bookend this year’s edition with 
two incredible films that feature stellar tal-
ent and remarkable storytelling,” said Gregg 
Schwenk, CEO and Executive Director of the 
Newport Beach Film Festival. “We are proud 
to bring outstanding global cinema and com-
pelling filmmaker conversations to Southern 
California. This year’s program is the stron-
gest in our 23-year history.” 

In between opening and closing nights, the 

Film Festival marquee at Lido Theatre, from a previous Newport Beach Film Festival screening. 
Photo by Chris Trela.

Festival will host nightly special events, world 
premieres, red carpet galas, awards contend-
ers and conversations with filmmakers. 

Festival highlights include a Centerpiece 
program, International Spotlight events (UK, 
Ireland, Mexico, France, Sweden, Italy, Ger-
many, Spain, Norway, Canada, Australia, Ja-
pan, Vietnam, Korea and China), and Special 
Programs (Action Sports, Art, Architecture 
+ Design, Cinema on Cinema, Culinary, En-
vironmental, Family and Music Film Series) 
along with curated shorts programs.

Films will screen at four Orange County 
venues: THE LOT at Fashion Island (New-
port Beach), Edwards Big Newport (Newport 
Beach), New Port Theater (Corona del Mar) 
and Starlight Triangle Cinemas (Costa Mesa).

HONORS AND “10 ACTORS  
TO WATCH”
The Newport Beach Film Festival has 
brought back its Festival Honors program 
and Variety’s “10 Actors to Watch.”

“With a significant amount of guild and 
Academy voters attending, the Newport Beach 
Film Festival Honors event has become a 

must-stop for the awards campaign season,” 
Festival CEO Gregg Schwenk told Vari-
ety. “The annual celebration hosts industry 
legends side-by-side with rising stars from 
Variety‘s 10 Actors to Watch.”

This year’s 10 Actors to Watch were an-
nounced on the Variety website, and include 

Kerry Condon, Stephanie Hsu, Ximena 
Lamadrid, Christina Jackson, Thuso Mbedu, 
Zen McGrath, Amber Midthunder, Sam 
Nivola, Jeremy Pope, and Joseph Quinn.

The 2022 Newport Beach Film Festival 
Honors takes place on Sunday, Oct. 16 at Bal-
boa Bay Resort in conjunction with Variety’s 
10 Actors to Watch. 

This year’s honorees attending the Festival 
Honors event include Academy Award-win-
ning filmmaker Ron Howard, who will receive 
the Variety Legend and Groundbreaker Award 
for his outstanding creative leadership and im-
pactful artistic achievements that have proved 
both visionary and enduring. 

Four additional honorees – Aubrey Plaza 
(“Emily the Criminal”), Jonathan Majors 

INDYPOLL
the

The Newport Beach Police 
Department was awarded a 
$350,000 grant from the Cali-
fornia Office of Traffic Safety 
through the National Highway 
Traffic Safety Administration 
to deter unsafe behaviors and 
increase safety on roads.

The Newport Beach Po-
lice Department will increase 
patrols throughout the commu-
nity and provide other traffic 
safety programs to help reduce 
the number of serious injuries 
and deaths on local roads.

“This grant funding allows us 
to support our ongoing traffic 
safety efforts in the commu-
nity,” Newport Beach Police 
Department Lieutenant Eric 
Little said. “Our intent is to stop 
the most unlawful and danger-
ous behaviors that put people 
at risk and create an environ-
ment where everyone feels safe 
traveling.”

The grant will provide addi-
tional programs and resources, 
including:
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